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Hon’ble Prime Minister, Shri Narendra Modi paying homage at the Samadhi of Mahatma Gandhi, on the
occasion of Martyrs’ Day, at Rajghat, in Delhi on January 30, 2022.
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524 edition of the International Film Festival of India (IFFI-2021), in Panaji, Goa on November 19, 2021.



The Union Minister for Information & Broadcasting, Youth Affairs and Sports, Shri Anurag Singh Thakur
visiting the Doordarshan Kendra, in Hyderabad on February 14, 2022.
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AN OVERVIEW

The Ministry of Information and
Broadcasting is the face of the Government
of India in reaching out to the masses. The
crucial task of disseminating information about
government policies, schemes and programmes
through different media vehicles is entrusted to
the Ministry. Radio, television, films, press and
print publications, digital and social media,
posters, advertising, and traditional modes of
communication such as dance, drama, folk
recitals, puppet shows — all these are effectively
brought into play by the Ministry and its
media units in dissemination and free flow of
information.

The Ministry assists the Government in
focusing attention of the people of various
age groups on issues of national integrity,
environmental protection, health care and
family welfare, eradication of illiteracy and
issues relating to women, children, minorities
and other disadvantaged sections of the society,
and elicit their participation in developmental
activities.

The Ministry is also the focal point
regarding policy matters relating to private
broadcasting, administering of the public
broadcasting service (Prasar Bharati), multi-
media advertising and publicity of the policies
and programmes of the Government of India,
film promotion and certification and regulation
of print and digital media.

The Ministry is functionally divided into
three sectors viz., Information, Broadcasting
and Films. These are comprised of 10 media
units/attached and subordinate offices, three
autonomous bodies, three training institutes,
and two Public Sector Undertakings (PSUs).
The Main Secretariat of the Ministry is headed
by a Secretary who is assisted by one Special
Secretary & Financial Advisor (SS&FA), one
Additional Secretary, one Senior Economic

Advisor, Joint Secretaries and one Economic
Advisor. They are supported by 21 officers
at the level of Director/Deputy Secretary/
Sr. PPS/PSO, 36 officers at the level of Under
Secretary/Deputy Director/PPS, 68 Assistant
Director/Section Officer/PS level officers and
290 non-gazetted officers/officials.

The Information Sector is responsible
for information dissemination and awareness
creation of the policies and activities of the
Government of India through print, electronic
and digital media, framing of policy guidelines
for rate fixation of government advertisements
on print, electronic, and online platform, and
administering the Press and Registration of
Books Act, 1867, and the Press Council Act,
1978.

The Broadcasting Sector aids the Ministry
in the far-reaching dissemination of Government
schemes and initiatives via All India Radio and
Doordarshan. The Sector oversees these public
broadcasters by administrating the Prasar
Bharati (Broadcasting Corporation of India)
Act, 1990. It also regulates private TV channels
and the network of multi-system operators
and local cable operators through the Cable
Television Networks (Regulation) Act, 1995 and
policy guidelines issued from time to time. It
gives license to DTH/HITS operators for their
respective operations. The private FM radio
network is regulated by the Ministry through
auctioning of FM channels, operationalization
of Community Radio Stations in rural and
remote areas.

The Films Sector is responsible for
production and distribution of documentaries,
preservation of films, organization of
international film festivals and promotion
of good cinema by institution of awards. It
administers the Cinematograph Act, 1952,
which looks into certification of films for public
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exhibition and handles other matters relating
to film industry, including developmental and
promotional activities.

Matters related to Finance, Budget and
Accounts of the Ministry are handled by
the Integrated Finance Wing. The Economic
Wing looks after matters on Plan, Budget,
Plan Coordination, O&M Activities and
periodic reporting on various issues to Cabinet
Secretariat through an online portal. The
Economic Adviser is responsible for matters
relating to Sectoral Group of Secretaries
(SGOS-09) on Governance, is the Nodal Officer
for Inter-Ministerial Group of MeitY and New
India Code portal, and coordinates matters
relating to the Annual Meeting of the Asian
Infrastructure Investment Bank (AIIB), work
related to Cyber Security Law and monitoring
of CPGRAMS portal.

Last year, a new vertical was added to
look after the matters relating to online/digital
media. This was in view of the decision of the
Central Government vide its notification dated
November 9, 2020, whereby the following has
been inserted in the Rules of Business relating
to this Ministry by Amendment of the Allocation
of Business Rules, 1961:

“VA. DIGITAL/ONLINE MEDIA

22A. Films and audio-visual programmes
made available by online content
providers.

22B. News and current affairs content on

online platforms.”
FIELD FORMATION OF THE MINISTRY

Media units/attached & subordinate offices

1. Press Information Bureau (PIB)
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Bureau of Outreach and Communication
(BOC)

Registrar of Newspapers for India (RNI)
Directorate of Publication Division (DPD)
New Media Wing (NMW)

Electronic Media Monitoring Centre
(EMMC)

Films Division

Central Board of Films Certification
(CBFCQC)

National Film Archive of India (NFAI)

10. Directorate of Film Festivals (DFF)

Autonomous Organizations

1.
2.

3.

Press Council of India (PCI)

Prasar Bharati (Broadcasting Corporation
of India)

Children’s Film Society of India (CFSI)

Training Institutes

1.

Indian Institute of Mass Communication
(IIMC)

Film and Television Institute of India, Pune
(FTII)

Satyajit Ray Film and Television Institute,
Kolkata (SRFTI)

Public Sector Undertakings

1.

2.

Broadcasting Engineering Consultants
India Limited (BECIL)

National Films Development Corporation
(NFDC)
EENn




The Union Minister for Information & Broadcasting, Youth Affairs and Sports, Shri Anurag Singh
Thakur signing the Letter of Intent on collaboration in the digital media with the Minister of Information
and Communications of the Socialist Republic of Vietnam, Mr. Nguyen Manh Hung, in New Delhi on

December 16, 2021.
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The Union Minister for Information & Broadcasting, Youth Affairs and Sports, Shri Anurag Singh Thakur

addressing at the launch of the virtual photo exhibition on “Making of the Constitution” and Film Poster
Exhibition “Chitranjali @ 757, as a part of Iconic Week of Azadi Ka Amrit Mahotsav, in New Delhi on

August 27, 2021.
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HIGHLIGHTS OF ACTIVITIES

NOVEL CORONAVIRUS (COVID-19) AND
COVID-19 VACCINATION DRIVES

The Government of India organized and
carried out a series of activities to combat the
COVID-19 pandemic, as well as infodemic
caused by false and misleading information
on Social Media and other mediums. The
Ministry of Information and Broadcasting has
been at the forefront of communication and
awareness generation during the COVID-19
pandemic, stressing on Jan Andolan with
people’s participation, appropriate behaviour
change communication and coordinated
campaign with key stakeholders including
Central Ministries, States/UTs, Social Media,
Private Media, etc.

The Media Units of the Ministry utilized
various platforms to provide extensive coverage
and visibility to the several steps taken by the
Government of India in the fight against the
pandemic. Doordarshan (DD), All India Radio
(AIR) & New Media Wing (NMW) comprehensively
covered the meetings conducted by the Hon’ble
Vice President and Hon’ble Prime Minister’s
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interaction with Governors, LGs and the Chief
Ministers with the focus on Test, Track, Treat,
and COVID-appropriate behaviour. PM’s call
for ‘Tika Utsav’—mass vaccination against
Corona, his announcement on free vaccine
for all Indian citizens & precaution dose
for frontline and healthcare workers & senior
citizens with co-morbidities, announcement
on various measures under PM CARES for
Children, PM’s address at Co-WIN Global
Conclave, his speech on crossing 100 crore
vaccinations and other important COVID-19
related appeals and announcements were well
covered by DD, AIR and NMW.

DD News, News Services Division (NSD)
of AIR and their Regional News Units (RNUs)
disseminated and enhanced Government
COVID-19 initiatives through various
programmes. DD News has telecast Ground
Reports, updates, discussions, bytes of people
vaccinated, interviews, live phone-ins with
top Medical Experts through ‘Doctors Speak’,
‘Arogya Bharat’ and ‘Total Health, and other
daily /weekly programmes including ‘Corona
Se Jung Jitenge Hum’ and ‘Corona Par War

5.
-
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Tikakaran 100 crore Ke Par’. A targeted
campaign ‘Mask Up India’ was initiated for
spreading the message of ‘Dawai Bhi Kadai
Bhi which have been amplified through Social
Media using hashtag #Unite2FightCorona.
Special programmes to create awareness on
Omicron were also telecast such as ‘Omicron
Par Sarkar Ki Taiyari: Aap Bhi Rahe Satark
Aur Sawadhan’ and others. Dispelling fears
and allaying doubts on Mucormycosis, expert
advice of eminent doctors; updates on delivery
of medical oxygen, vaccine doses, vials of
Remdesivir & Amphotericin-B and foreign
aid provided to States/UTs; positive stories
on COVID-19 from India and abroad under
section ‘Surkhiyon Mein’ were also broadcast
in various programmes of DD & AIR.

Bureau of Outreach and Communication
(BOC) launched awareness campaigns like
‘Dawai Bhi Kadai Bhi’, ‘Safai, Dawai Aur
Kadai: Jeetenge Corona se Ladai’ and ‘Sabko
Vaccine- Muft Vaccine’. A campaign through
Newspapers was launched for disseminating
the information on Four National Helpline
Numbers. Another campaign on the theme

‘Vaccine for all, free for all’ was started
to create awareness among the general
masses through Digital Video Vans about
free vaccines provided by the Government.
To mark 100 Crore Vaccination, a massive
campaign was carried out under the theme
‘Lakshya Vishal Uplabhdhi Bemisaal -
Bharat dwara 100 Crore tikakaran ka
safar’. BOC also collaborated with PSUs for
wider dissemination of the message, wherein
over 50,000 hoardings/ banners have been
displayed.

Publications Division brought out a book
COVID-19 Pandemic: History, Science
& Society as an effort to bring authentic
information penned by the subject experts on
the pandemic. A PSA video titled ‘100 crore
se 100% COVID-19 Vaccine’ was shared with
cinema theatres across the country to project
the national achievement of administering over
100 crore doses of the COVID-19 vaccines.

NMW provided a wide social media
coverage to the COVID-19 vaccination drive,
FAQs on COVID Vaccines/Mucormycosis/
Delta Plus variant/Children’s Health, COVID

Daily programme ‘Corona Se Jung Jitenge Hum’ being telecast on DD News
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management efforts, Har Ghar Dastak, 100
Crore Vaccination campaign etc. using the
dedicated hashtags #We4Vaccine and
#VaccinationForAll. COVID-19 messaging
through creative videos/infographics
focusing on COVID appropriate behaviour
and new variant Omicron, have also been
shared through the dedicated Twitter handle
@COVIDNewsByMIB.

The Ministry of Information & Broadcasting
issued an advisory to all private television
channels, FM radio stations and CSRs urging
them to generate greater awareness on Dawai
Bhi Kadai Bhi by disseminating messages for
COVID-appropriate behaviour, vaccination of
eligible persons and national helpline numbers.

AZADI KA AMRIT MAHOTSAV: 75 YEARS
OF INDEPENDENCE OF INDIA

Azadi Ka Amrit Mahotsav is an initiative
of the Government of India to celebrate and
commemorate 75 years of independence and
the glorious history of its people, culture and
achievements. This Mahotsav is dedicated to
the people of India who have not only been
instrumental in bringing India thus far in its
evolutionary journey but also hold within them
the power and potential of activating India 2.0,
fuelled by the spirit of Atmanirbhar Bharat.

The Ministry of Information & Broadcasting
is pioneering activities under the ‘Azadi Ka
Amrit Mahotsav’ campaign since its launch on
March 12, 2021 by the Hon’ble Prime Minister
at Sabarmati Ashram, Ahmedabad.

The 25-day curtain raiser event of Azadi
ka Amrit Mahotsav, including the inaugural
ceremony graced by the Hon’ble Prime Minister
and closing ceremony by the Hon’ble Vice
President of India were covered/streamed
live on all platforms by the Media Units of the
M/o I&B. A special publicity campaign was
undertaken by DD News, DD India and NSD:
AIR through News Bulletins, special shows,
Packages, Stories, Ground Reports, Social
Media engagement etc.

Various events under Amrit Mahotsav
including the declaration of 14t" August as
Partition Horrors Remembrance Day in

memory of the struggles and sacrifices of
people of India, tributes to the participants of
Quit India Movement, the inauguration of
the renovated complex of Jallianwala Bagh
Smarak including Museum Galleries were
covered comprehensively on whole network of
DD and AIR.

BOC organized 41 Photo Exhibitions
between March 12 to 17, 2021 featuring major
landmarks of India’s struggle for Independence
across the nation. DPD organized Book
Exhibitions at Hyderabad and Gujarat on the
occasion and published articles in its journals.
PIB facilitated pan-India publication of a
special article by Hon’ble Culture Minister in
over 40 National dailies and 90 regional dailies.

An e-Photo Exhibition ‘Making of the
Constitution’ depicting the framing of the
Constitution and Virtual Film Poster Exhibition
‘Chitranjali@75’ representing 75 Years of
Indian Cinema was inaugurated and was
telecast live on DD News. The Exhibitions on
freedom struggle continued for the year is a
step in the direction of Jan-Bhagidari.

A special series ‘Azadi ke Rang’ on
stories of freedom fighters from various states
and a special programme on ‘Operation Polo:
The Story of Integration of Hyderabad’
was telecast on DD News. Special segments
‘Azadi Ka Safar’ and ‘Saga of Freedom’ have
been telecast on DD News and DD India to
showcase contributions of freedom fighters and
‘DD Dastavez’ on archival material covering
freedom struggle of India. Short spots with
voice quotes from speeches of Sardar Patel
and Netaji and Iconic Week celebrations of
various ministries have also been telecast.

Books, namely, The Story of Partition and
The Story of Rehabilitation in English, and
Bharat Vibhajan ki Kahani, Zabtshuda Geet,
Zabtshuda Tarane in Hindi, Netaji: A Life in
Pictures and The Warrior Democrat: Syama
Prasad Mookerjee were brought out by the
Division.

The birth/death anniversaries of
Indian Freedom Fighters have been
covered in special series using hashtag:
#HonouringIndianLegends by NMW. Various

Highlights of Activities
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Union Minister for Information & Broadcastlng, Shri Anurag Smgh Thakur at the launch of the virtual
photo exhibition on “Making of the Constitution” and Film Poster Exhibition “Chitranjali @ 757,
as a part of iconic Week of Azadi Ka Amrit Mahotsav, in New Delhi on August 27, 2021. Union Minister for
Culture, Tourism and Development of North Eastern Region (DoNER), Shri G. Kishan Reddy, Minister of State
for Information and Broadcasting, Dr. L. Murugan, Minister of State for Parliamentary Affairs and Culture,
Shri Arjun Ram Meghwal, Minister of State for External Affairs and Culture, Smt. Meenakashi Lekhi and

other dignitaries are also seen.

graphics prepared by NMW on Sri Guru Tegh
Bahadur ji and Jallianwala Bagh Massacre
were posted on Social Media platforms.

BOC has been running an infographic
series on WhatsApp Groups since September
13,2021. 38 unsung heroes were remembered
through this infographic series, bringing the
total to 115 unsung heroes till December,
2021.

Films Division organized ‘Shat Shat
Naman’ film festival paying tribute to Mahatma
Gandhi and former PM Lal Bahadur Shastri on
October 2 & 3, 2021 on its website and YouTube
Channel. To mark ‘Azad Hind Diwas’, Films
Division showcased biopics of Netaji Subhash
Chandra Bose and a documentary on a soldier
of Rani of Jhansi Regiment of INA on October
21, 2021.

Annual Report 2021-22

Films Division also organized Colours
of North East Film Festival showcasing
the rich culture, heritage and contribution
of notable tribal leaders and freedom fighters
from North East India region on its website
& YouTube channel from November 28-30,
2021. The Division also organized screening
of biopics titled ‘Lala Lajpat Rai’ on his death
anniversary and ‘Maharani Lakshmibai’ on
her birth anniversary. Children’s Film Society,
India organized 38 shows of patriotic films
in association with NGOs across India in
November 2021.

ICONIC WEEK of M/o I&B

The Ministry also curated a series of
synergistic and innovative programmes under
the overall spirit of ‘Jan Bhagidari and Jan
Andolan’ during the celebration of its Iconic
Week from August 23 to 29, 2021.




DD News telecast several special
programmes series namely ‘Ham
Hai Pratibadh’ on Independence Day
speech of Hon’ble PM, ‘Naye Bharat
Ka Safar’ to showcase achievements
in different sectors and ‘DD Dastavez’
on archival material covering freedom
struggle of India.

DD Network showcased a series of
documentaries such as ‘Netaji’,
‘Merger of princely states’ etc. and
popular Indian films such as ‘Razi’.
Special segments ‘Azadi Ka Safar’
and ‘Saga of Freedom’ are being
telecast on DD News/India to showcase
contributions of freedom fighters.

AIR launched a unique daily programme
‘Azadi Ka Safar, Akashvani Ke
Saath’ - Today in History of the Indian
Freedom Struggle on all Prime Time
News Bulletins from August 16, 2021
and organized National and Regional
‘Amrit Mahotsav theme Quiz’- 75
Episodes from August 5, 2021 and
August 16, 2021 respectively.

Several special short weekly
programmes were launched by AIR
namely Dharohar, Aparajita, Nishaan,
The Unsung Heroes, Azadi Ke Tarane,
AKAM Series: Flagship Programs etc.

National Film Development Corporation
(NFDC) organized a film festival on its
OTT platform www.cinemasofindia.
com screening specially curated films
such as Island City’, ‘Crossing Bridges’
etc.

Films Division organized special
screening of films on 79th
Anniversary of Quit India Movement
(3,192 viewership) and ‘Azadi Ka Amrit
Mahotsav Film Festival’ screening 20
films on freedom struggle from August
15 to 17, 2021 on its website and
YouTube channel. Two Film Festivals
i.e. ‘A Voyage of Progress’ & “Ratnas of
India” and a Webinar on Technological
Advancements in Film making were

also held between August 23 - 29,
2021.

DFF collaborated with the Ministry
of External Affairs to screen films at
various Embassies of other countries
in India.

National Film Archives of India
(NFAI) held a Live Virtual Film Poster
Exhibition on Classic Cinema on its
website from August 23 — 29, 2021.

BOC reached out to the people through
88 Integrated Communication and
Outreach Programmes (ICOPs), 1,016
cultural programmes through Folk
Communication Division, coverage
of activities on AKAM in regional
languages in over 500 newspapers and
several Private Regional TV channels.
The ROBs of BOC organized Freedom
Walk/Fit India Freedom Run at
various places across the country.
These activities were attended by
dignitaries viz. Governor & Lt. Governor
and Union & State Ministers.

BOC issued a half page colour print
advertisement in 1,700 newspapers
and journals across the country,
wherein for the first time a video
was embedded through a QR code.
BOC also launched an e-Book on
‘Making of the Constitution’ which
is available on its website.

The August 2021 fortnightly edition
of New India Samachar (NIS) on the
theme of ‘Sankalpit Bharat Sashakt
Bharat’ was printed in 13 languages &
distributed across the country by BOC.
E-versions of NIS were sent to over 65
million readers via emails using the
e-Sampark platform of MyGov India.

Publications divisions (DPD) organized
Exhibitions showcasing books on
Indian Freedom Movement, Builders of
Modern India etc. at Kolkata, Mumbai,
Telangana, Bihar and Delhi HQ
between August 20, 2021 to September

Highlights of Activities
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04, 2021. Drawing competitions
with awards for children and a book
cover design competition were also
organized on MyGov platform.

e A special series of posts on Tribal
freedom fighters was run on Social
Media handles, apart from special
articles in journals of DPD. Graphics
prepared by NMW were posted across
Social Media platforms of MIB.

RASHTRIYA EKTA DIWAS

On the occasion of Rashtriya Ekta
Diwas 2021, National Unity Day Pledge was
administered by various Media Units to their
officials/officers/staff. Films Division on its
website & YouTube channel and Doordarshan
both organized screening/telecast of a biopic
on Sardar Vallabhbhai Patel titled Iron Man
Sardar Patel. AIR’s prestigious annual Sardar
Patel Memorial Lecture was delivered by
India’s first Chief of Defence Staff General Bipin
Rawat on ‘Role of Indian Armed Forces in Nation
Building’. 52 Integrated Communication
& Outreach Programmes (ICOPs) were
organized by ROBs/FOBs of BOC across the
country on the theme ‘National Unity Day’.
7 ICOPs and 3 webinars were organized on
theme ‘Ek Bharat Shrestha Bharat’. DPD
organized book exhibitions showcasing the
titles on Sardar Patel and promoted the Slogan
Writing Competition for National Unity Day
on various Social Media platforms as part of
Amrit Mahotsav.

JANJATIYA GAURAV DIWAS

The Prime Minister visited Madhya
Pradesh on November 15, 2021 on the
occasion of Janjatiya Gaurav Diwas wherein
he led the country in paying homage to
Bhagwan Birsa Munda on his Jayanti and
launched multiple key initiatives for the
welfare of Janjatiya community, which was
given extensive coverage by DD News and
NSD:AIR. The inauguration of Bhagwan
Birsa Munda Udyan cum Freedom Fighters

Annual Report 2021-22

Museum at Ranchi was also covered on whole
network of DD and AIR. A series of special
discussion based programmes ‘Janjatiyo Ki
Gauravgatha’, ‘Janjatiya Gaurav Diwas’ and
exclusive interview of Hon’ble Tribal Affairs
Minister were telecast on DD News. DD News
also prepared a 45 minute film which was
played during the ‘Janjatiya Gaurav Diwas
Mahasammelan’. NMW provided wide Social
Media coverage/ publicity through Graphics,
Videos, Posts & YouTube videos. Films
Division organized special screening of six
films on various tribes of India on its website
and YouTube. BOC organized 9 Integrated
Communication & Outreach Programmes
(ICOPs) and 8 Webinars on the theme and
issued a full page print colour advertisement
in prominent Newspapers across India.

EK BHARAT SHRESHTHA BHARAT

The Hon’ble Vice President of India
inaugurated an exhibition organized by
ROB, BOC on ‘Ek Bharat Shreshtha Bharat’
(EBSB) at Potti Sreeramulu Telugu University,
Hyderabad, Telangana on December12, 2021.
The 2-day exhibition highlighted the various
interesting aspects of the paired states of
Haryana and Telangana like art forms, cuisine,
festivals, monuments, tourism spots, etc.

To give a better focus to the EBSB
campaign, PIB has adopted a new strategy from
October 2021. The Regional/Branch offices of
PIB have been arranged into pairs as per EBSB
format. Each pair of states has been assigned
a month to carry out an intense focused
campaign including a variety of activities like
publication of articles, social media activities,
webinars, press tours or any other activity with
respect to paired states to generate visibility for
the campaign. The first pair was of Regional
Offices of Gujarat and Chhattisgarh during the
month of October. Both Regions successfully
undertook a wide range of EBSB activities
during the month including a press tour,
publication of articles, webinars, social media
activities, press releases, special programmes
on DD and AIR.
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Hon’ble Vice President, Shri M. Venkaiah Naidu visiting the photo exhibition on ‘Ek Bharat Shreshtha

Bharat’, organized by the Ministry of Information & Broadcasting, in Hyderabad on December 12, 2021.

52ND INTERNATIONAL FILM FESTIVAL OF
INDIA

The 52nd Edition of the International
Film Festival of India (IFFI) was organized
by the Directorate of Film Festivals (DFF),
Ministry of Information & Broadcasting in a
hybrid manner (physically and virtually) from
November 20 - 28, 2021 at Panaji, Goa. The
52nd IFFI showcased over 300 films, including
148 foreign films from 73 countries and over
10,000 delegates participated from across the
world in the hybrid format. 52nd IFFI witnessed
12 world premieres, 36 Asia premieres, 64 India
premieres and 7 International premieres. Actor
and MP Smt. Hema Malini and acclaimed
lyricist and CBFC Chairperson, Sh. Prasoon
Joshi received the Indian Film Personality
of the Year Award 2021.

Prasar Bharati and Indian Council
for Cultural Relations (ICCR) signed a
Memorandum of Understanding (MoU) for
promoting Indian culture among the National
and International audiences and provide TV

and Digital platforms to the performing artists.
In collaboration with ICCR, DD will produce
52 half an hour weekly episodes, based on
the cultural events, concerts, performances of
music, dance organized by ICCR.

BIRTH CENTENARY OF SATYAJIT RAY

The Ministry had decided to organize year
long celebrations across India and abroad
to mark the Birth Centenary of legendary
filmmaker Shri Satyajit Ray. A curtain
raiser video was launched on various media
platforms. Satyajit Ray Film & Television
Institute (SRFTI) prepared a logo which
was also launched. A dedicated website:
raytoday.in was launched which intends
to showcase the programmes/activities of
the Government as part of the centenary
celebrations. Films Division screened a biopic
‘Satyajit Ray’ by Shyam Benegal followed by
a three-day film festival ‘Ray Today’ which
streamed a curated package of his films from
May 7 to 9, 2021 on its website, which recorded
12,661 online viewership. National Film

Highlights of Activities
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Officials of Prasar Bharati and Indian Council for Cultural Relations (ICCR) signing a Memorandum of
Understanding for promoting Indian culture.

#SEVASAMARPAN

Spotlight

20 Years of
Good
Governance

f ® @ @airnewsalerts & www.newsonair.com (» newsonalroﬁlmal

Special programme by NSD AIR on Seva aur Samarpan: 20 Saal Sushasan ke.
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Development Corporation (NFDC) organized
‘Satyajit Ray Film Festival 2021’ between
May 2 to 5, 2021 on its OTT platform:
www.cinemasofindia.com.

SEVA SAMARPAN ABHIYAN: 20 YEARS OF
GOOD GOVERNANCE

The Ministry has been at the forefront of
communication during the Seva Samarpan
campaign, stressing on spreading awareness
around various initiatives taken by Prime
Minister Shri Narendra Modi as the Chief
Minister of Gujarat and as the PM of India
during the past 20 years. A comprehensive
campaign was done on social media for 20
days by various media units.

Doordarshan (DD) widely covered the
major events connected with Seva Samarpan
along with Discussions, exclusive interviews,
shows dedicated to the journey of PM Shri
Narendra Modi, special program series —
“Seva Samarpan: Sushasan Ke 20 Saal”. DD
Conclaves like Desh ki baat DD News ke sath
were organised to highlight the achievements
and initiatives taken in various sectors by the
PM in the past years. The network also covered
the FICCI organised webinars on a variety of
topics related to the country’s development.
All programs were shared through YouTube
& other Social Media platforms.

NSD:AIR and the RNUs aired stories and
special programmes like “Spotlight — Seva aur
Samarpan: 20 Saal Sushasan ke”. FM Gold
and all primary channels of AIR in regional
languages aired a special program “Karmyogi
Narendra Modi” - a biopic on life and times
of PM Modi. YouTube and other social media
platforms were used to reach out to masses.

PIB commissioned and published several
special articles in newspapers across the
country, including an exclusive article
by Hon’ble Prime Minister of India titled
‘Team India — Responding to Adversity with
Achievement’ and special articles on respective
sectoral achievements written by Union
Ministers and experts.

NMW prepared and posted various

Static and Quote Graphics, Videos, Motion
Graphics & Reels on the campaign across
Social Media platforms of MIB. Nearly 152
tweets were done in these 20 days from
@MIB_India, including PM’s quotes, highlight
videos and interesting infographics. BOC also
used various Social Media platforms to reach
out to the masses.

A booklet highlighting all these activities
under the campaign was published and widely
disseminated.

PARAKRAM DIWAS

The Films Division organized a special
screening of films on January 23, 2022 on its
website & YouTube channel (4960 viewership)
and 8 shows of its film were also screened at
multiple locations for about 200 children at
various NGOs by CFSI. NSD:AIR broadcast
special programmes ‘Netaji Subhash Chandra
Bose Ki Parakram Gatha’ - Akashvani Ke Saath
in Surkhiyon Mein and ‘Life and Times of Netaji
Subhas Chadra Bose’in Spotlight on January
23, 2022.

A new title Netaji - A Life in Pictures
brought out by Publications Division (DPD) in
association with Netaji Research Bureau, was
released on January 23, 2022. Short videos on
‘Netaji — A Life in Pictures’ and National Youth
Day were also prepared and posted on social
media by DPD.

NATIONAL YOUTH DAY

The Films Division organized a special
screening of films on National Youth Day on
its website and YouTube channel and DPD
organized a book exhibition in Ahmedabad
from January 10, 2022 to January 13, 2022.
National Film Development Corporation (NFDC)
showcased the CFSI’s feature film Triyatri on
its OTT platform www.cinemasofindia.com.
ROBS/ FOBS of BOC organized 19 ICOPS,
14 webinars and 10 field programmes on the
theme ‘National Youth Day’. NSD: AIR aired
a special programme Life and Teachings of
Swami Vivekananda in Parikrama on January
12, 2022.
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STRENGTHENING INTERNATIONAL TIES

The Hon’ble Prime Minister of India
visited Bangladesh during March 2021, on the
occasion of 50 years of India-Bangladesh Ties
and virtually inaugurated the ‘Maitri Setu’ with
Hon’ble Prime Minister of Bangladesh. The visit
was widely covered by DD.

During the visit of Hon’ble Prime Minister
of Bangladesh on April 8, 2017, Hon’ble
Prime Minister of India had announced
that both countries have agreed to jointly
produce a film on ‘Life and works of the
Bangabandhu Sheikh Mujibur Rahman’.
The film was jointly produced by National Film
Development Corporation (NFDC) and Film
Development Corporation, Bangladesh. It was
also agreed to pro-actively pursue production
of a documentary film on “Liberation of
Bangladesh in 1971”.

Participation in Dubai Expo: The Media
and Entertainment Week at Indian Pavilion
at the Dubai Expo was inaugurated by actor
R. Madhavan. Hon’ble Minister for 1&B,
Shri Anurag Singh Thakur launched TEJAS
(Training for Emirates Jobs and Skills), a
Skill India International project to train
overseas Indians. The Hon’ble Minister held
conversation on The Global Reach of Indian
Media and Entertainment Industry at the Indian
Pavilion.

OLYMPICS 2020

To showcase the spirit of Olympics
through creatives as well as to highlight the
performance and achievements of Indian
athletes during the last seven years, an active
campaign was carried out by the Ministry of
I&B.

The Hon’ble PM’s interactions with
Indian athletes’ contingent bound for Tokyo
Olympics 2020 and Tokyo Paralympics 2020
and his congratulations to the medal winners
through ‘Victory Punch Campaign’ and
#Cheer4India were covered widely on DD
News and NSD: AIR. The accessible and live
coverage of the Olympic victories were aired
on DD Sports and AIR Sports network. Prasar
Bharati hired 14 sign language artists who

Annual Report 2021-22

presented 240 hours of Olympics live coverage
in sign language and 16 AIR commentators for
different Olympic events. An exclusive virtual
conclave was held with top Indian sports
personalities, biographies, etc.

The opening and closing ceremonies were
streamed live and daily special programmes
like ‘Countdown to Tokyo’, ‘Tokyo 2020: The
Spirit of Sports’, India@Tokyo, #Cheer4India,
Olympics Highlights, ‘Super Seven of India’
etc. were telecast on DD channels. Olympics
Special Series, Olympics Quiz, Curtain Raiser,
Cheer4India campaign, Exclusive Interviews,
special discussion programmes ‘Surkhiyon
Mein’, ‘Spotlight’ etc. were aired by NSD: AIR.

A special article written by the Hon’ble
Minister of I&B and Youth Affairs & Sports
titled ‘Setting the Stage for India’s Gold Quest’
has been commissioned by PIB and published
in newspapers nation-wide. NMW prepared and
posted graphics and videos for #Cheer4India
on Social Media platforms.

The July 2021 fortnightly edition of New
India Samachar on the theme of ‘Khelega
India Khilega India’ was brought out. BOC
conducted an extensive media campaign to
highlight the performance and achievements
of Indian athletes on Social Media through
songs, slogans, quizzes, videos etc. ROBs/
FOBs installed selfie booth for #Cheer4India
at prominent places. NFDC produced short
films on 41 athletes/teams participating
in the Games, commissioned by the Sports
Authority of India.

IT (INTERMEDIARY GUIDELINES AND
DIGITAL MEDIA ETHICS CODE) RULES,
2021

The Government of India notified the
Information Technology (Intermediary
Guidelines and Digital Media Ethics Code)
Rules, 2021 vide notification dated 25.02.2021.
As part of the grievances redressal mechanism,
the Ministry has registered four Level II Self-
Regulatory Bodies for looking into complaints
of violation of Code of Ethics by publishers of
news and current affairs on digital media and
publishers of online curated content.

The Ministry has undertaken several
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Hon’ble Prime Minister, Shri Narendra Modi interacts with the Indian athletes’ contingent bound for
Tokyo Olympics, through video conferencing, in New Delhi on July 13, 2021.

steps to raise awareness and explain the
various aspects of these Rules among the
key stakeholders. The Ministry provided a
swift response to address briefings and clear
misunderstandings in administration of these
Rules.

The said rules provide for furnishing of
information by publishers of news and current
affairs content and publishers of online curated
content to the Ministry. The Ministry has sent
acknowledgements to over 1,800 publishers
of digital media which furnished information
under Rule 18 against the public notice dated
May 26, 2021. Around 10 national and
regional webinars have been conducted till
date with a direct participation of over 2,200
stakeholders to create awareness about the
Rules. A booklet titled “Awareness Initiatives
& Webinars on Digital Media Ethics Code” has
been printed bringing out the key takeaways
and learnings from these webinars, which has
been uploaded on the website.

CONSTITUTION DAY

Constitution Day, also known as

‘Samvidhan Divas’is celebrated on November
26 every year to commemorate the adoption of
the Constitution of India (November 26, 1949)
and promote Constitutional values among
citizens.

A Special programme ‘Bharat Ka
Samwidhan’ and special episode of ‘In Focus’
& ‘DD Dastavej’ were telecast by DD News.
Theme based reports/capsules under a special
series titled ‘Know Your Constitution’ was
broadcast in all prime time bulletins by NSD: AIR
from November 19 to 26, 2021. Films Division
organized screening of films on Constitution
of India on November 26, 2021 on its website &
YouTube channel. CFSI organized screenings
of 26 shows of a children film ‘Bandu Boxer’
which emphasizes right to education and
equality at multiple locations in association
with various NGOs/Organizations. Around 4
videos, 21 Graphics and 25 posts each were
posted on various social media platforms with
a dedicated hashtag #ConstitutionDay by
NMW. BOC/CBC also organized 34 ICOPs and
10 Webinars on the theme.
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INTERNATIONAL WOMEN’ S DAY

March 8 is observed as International
Women’s Day to celebrate the achievements of
women in various spheres of life and advocate
the empowerment of women.

The Ministry of Information & Broadcasting
organised various competitions (Essay
Writing, Poster Making, slogan Writing &
MCQs) for women officers/ officials on the
ocassion. Various Media Units of the Ministry
of Information & Broadcasting conducted
special programs for women such as quiz,
screening of films, webinars, workshops,
seminars, talks, etc.

Prasar Bharati aired several special
programmes to highlight women centric
issues. ‘Women Will — Google for India Event’
was telecast live by DD News where Hon’ble
WCD Minister addressed the webinar. Special
Interview Series with women war fighters,
special programmes on Women Army Officers,
Ground Reports and success stories on
schemes for empowering women, special

editions of regular programmes etc. were
aired by DD News and NSD: AIR. A three-day
online film festival was organized by the
Films Division which recorded 3,537 online
viewership. NMW created and uploaded a series
of videos and graphics celebrating the success
of Indian Women Achievers on the Social Media
platforms of the Ministry of Information &
Broadcasting.

The March 2022 issue of Aajkal published
by DPD was a special issue on the theme ‘Stri-
lekhan ki Disha aur Chunoutiyan’. One of the
March 2022 editions of the fortnightly New
India Samachar (NIS) had the cover story of
‘Women power being the vehicle of prosperity
of the nation’.

7TH INTERNATIONAL DAY OF YOGA

At the behest of the Hon’ble Prime Minister
of India and recognizing the universal appeal
of Yoga, on December 11, 2014, the United
Nations proclaimed June 21 as International
Day of Yoga (IDY). Over the last six years,

Union Minister for Information & Broadcasting, Youth Affairs and Sports, Shri Anurag Singh
Thakur felicitating the Minister for Information & Broadcasting of Bangladesh Dr. Hasan Mahmud

in New Delhi on September 7, 2021.
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IDY has evolved into a world-wide movement
for health and wellness. IDY observation in
2021 was particularly significant in view of
the ongoing health emergency, and multiple
solutions that Yoga offers in prevention and
management of COVID-19 pandemic.

The Hon’ble Vice President’s Greetings
on IDY and Hon’ble PM’s Address and the
announcement of mYoga App was aired
live on all platforms of the Ministry. Yoga
sessions/demonstrations/classes and other
suitable activities were organized for employees
of various Media Units/organizations of the
Ministry of Information & Broadcasting.

DD News aired live footage of Yoga
Practices from 75 cultural heritage sites
in India and from across the world. DD News
prepared and telecast special Yoga Training
capsules Yoga Sutra, Yoga Mantra, Yog
Samvad, Special Reports from places related to
Yoga Yog Yatra (01), program on preparation
Yog Satra (02), an episode of Total Health
programme on Yoga and a special interview
of Hon’ble Minister of State, Ministry of Ayush.
22 Facebook links, 46 YouTube videos & 175
Twitter messages were posted on IDY 2021 on
Social Media platforms.

DD India telecast a special 10-episode
series on various aspects of Common Yoga
Protocol (CYP) from June 12-21, 2021.
‘Yogaarambh Ho’ special song composed
by Shri Shankar Mahadevan was produced
by Prasar Bharati, which was telecast on
DD National and on its YouTube channel.
Apna Radio of Indian Institute of Mass
Communication aired a series of programmes
on yoga.

The June 2021 fortnightly edition of
New India Samachar on the theme of
‘Globalisation of Yoga’ was brought out.
Publications Division reprinted the revised
edition of ‘Yoga Sachitra’ by renowned yoga
expert Sh. Dharmavir Singh Mahida.

Films Division streamed short films
‘Celebrities Speak...’ on its website and
Youtube channel highlighting the message
of ‘Yoga for Wellbeing’. 75 webinars were
organized by ROBs/FOBs of BOC on CYP and

25 live yoga demonstrations were conducted.

A series of GIFs on various Yogasanas,
infographics and video content were shared
across various Social Media platforms of
Ministry of Information & Broadcasting by New
Media Wing (NMW). PIB commissioned two
special articles written by Hon’ble Minister
for Education and Hon’ble Minister of State for
AYUSH in around 129 publications across the
country.

In other highlights

»  The Ministry on December 20, 2021 ordered
the blocking of 20 YouTube channels
and two news websites spreading anti-
India propaganda and fake news on the
internet by utilizing emergency powers
under the Rule 16 of the Information
Technology (Intermediary Guidelines and
Digital Media Ethics Code) Rules, 2021
to secure the information space in India.
The channels and websites belonged to
a coordinated disinformation network
operating from Pakistan and spreading
fake news about various sensitive subjects
related to India. Using the same rules,
the Ministry blocked accounts linked to
banned organisation Sikhs for Justice.

» The book ‘Courts of India - Hindi’,
published by Publications Division, was
released at Jabalpur High Court, where
Hon’ble President of India was presented
the first copy of the book.

» The Hon’ble Vice President of India
conferred 67th National Film Awards
2019 on October 25, 2021. Awards were
given in the Non-Feature Films section in
22 categories and in 47 categories in the
Feature Films section. The prestigious
Dadasaheb Phalke Award was presented
to popular actor Shri Rajinikanth.

» The September 2021 fortnightly editions
of New India Samachar on the themes
of ‘Sabka Prayas becomes the resolve
of New India’ and ‘Dawn of a New Era
- India’s Amrit Yatra of Development’
and the October 2021 fortnightly editions
on ‘Amrit Yatra of Economy’ and ‘The
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Vaccine becomes the protective Shield
of the Nation’ were brought out.

Publications Division (DPD) presented
its publications at the Mega Book Fair
held at Expo Centre Sharjah, UAE from
November 3 to 13, 2021. The Consul
General of India in Dubai, Dr. Aman
Puri with Consul (Press, Information,
Culture and Labour) Smt. Tadu Mamu
inaugurated DPD’s stall at the 40th
Sharjah International Book Fair (SIBF
2021) on November 3, 2021. DPD offered
over 150 books on history on Indian
freedom struggle and freedom fighters
to readers and book enthusiasts.

The first copy of the book Reflecting,
Recollecting, Reconnecting published
by DPD on the activities of the Hon’ble
Vice President during the 4th year in
office was presented to the Hon’ble Vice
President of India by the Hon’ble Minister
of Information and Broadcasting on
August 27, 2021.

On the occasion of the Anniversary of
Kargil Vijay Diwas, DD News telecast
special programmes ‘Jai Jawan: Kargil
Vijay Diwas par Jawano ko naman’under
half an hour discussion based programme
‘Do Took’ and prime time programme
‘Kargil ke Rakshak’.

DD News provided live and special
coverage to the inauguration of Shri
Kashi Vishwanath Dham and other main
events by the Hon’ble Prime Minister on
December 13, 2021. A special programme
‘Kashi - Ek Nayi Pehchan’ with multi-
camera setup and live commentary was
telecast, apart from special News Night
and Do Took shows telecast live from
Kashi. Special programmes ‘Subah-e-
Banaras’, ‘Banaras Ka Naya Savera’
and ‘Breakfast with Banaras’ were also
telecast. PIB also commissioned and
published in newspapers nation-wide a
special article written by Shri Anurag
Singh Thakur, Hon’ble Minister for 1&B
titled “Kashi Vishwanath Dham - Tribute
to Our Living Heritage”.
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Good Governance Day and Week: DD
News telecast live the tributes paid by the
Hon’ble Vice President to the late former
PM Sh. Atal Bihari Vajpayee in Chennai,
the floral tributes paid by the Hon’ble
Prime Minister at Sadaiv Atal and the
main programme on Good Governance
Day at Vigyan Bhawan. Special half an
hour programmes ‘Susashan ka Mantra’
and ‘Sushansan Ke Kendra Main Ab
Gaon’, special episodes of Mera Haq
show on "Sushashan Saptah: Prashasan
Gaon Ki Or’, News Night on ‘Modi
Sarkar ka Sushasan Model: Lokkalyan
Ka Lakshya’ and DD Dastavez show on
Atal Bihari Vajpayee were telecast by DD
News.

Digital/TV viewership of Prasar Bharati
in 2021: DD channels across the country
clocked viewership of over 6 Billion
and reached over 680 million viewers.
185 YouTube channels of DD and AIR
registered over a billion views, with a
watch time of 94 million hours across
190+ countries. NewsOnAir app present in
over 190+ countries clocked a listenership
of 214 Million+ in 2021.

Hon’ble Minister for Information and
Broadcasting launched a month-long
Clean India Programme from Prayagraj on
October 1, 2021, which was covered widely
on various media platforms including on
Social Media through a meme prepared
and posted by NMW to educate and
target young minds. He also launched the
MyParkings app on October 14, 2021.

The Swachhta Pakhwada Awards 2021
for M/o 1&B has been presented virtually
by Addl. Secretary (I&B) to Children’s Film
Society, India (CFSI), Films Division and
Bureau of Outreach and Communication
(BOC) on September 9, 2021.

TV and radio shows produced by DD and
AIR respectively got multiple awards at the
recently held ABU- UNESCO Peace Media
Awards 2021 at Kuala Lumpur, Malaysia.
Doordarshan’s programme ‘DEAFinitely
Leading the Way’ won an award under
‘Living Well with Super Diversity’ category,




while All India Radio’s programme ‘Living
on the edge— The coastal lives’ won
another award in the category of ‘Ethical
& Sustainable Relationship with Nature’.

With the exception of around 50 analog
terrestrial TV transmitters in strategic
locations, Prasar Bharati will be phasing
out the rest of the obsolete analog
transmitters by March 31, 2022 in both
public and national interest as it makes
valuable spectrum available for new and
emerging technologies such as 5G apart
from reducing wasteful expenditure on
power.

BOC organized a series of Multimedia
Digital Exhibitions in Himachal Pradesh
in March 2022, wherein content on
freedom struggle of India as well as
post-independence developments were
displayed. The Hon’ble Minister of
Information & Broadcasting inaugurated
the first exhibition on March 15, 2022
in Sujanpur near Hamirpur. The
Dharamshala, Bilaspur, Hamirpur and
Shimla exhibitions were organized with
a title of ‘Bharat Ki Yatra: Swaraj se
Vikas tak’. A big Multimedia Exhibition
was also organized at Jodhpur, Rajasthan
with Hon’ble Union Minister Sh. Gajendra
Singh Shekhawat as the chief guest.

On the occasion of the reopening of the
National Museum of Indian Cinema
(NMIC) to the public, a beautiful exhibition

of 75 vintage cars and bikes was held
at the NMIC premises in Films Division
complex on March 13, 2022 as part of
Azadi Ka Amrit Mahotsav. Actors Sh.
Akshay Kumar & Ms. Kriti Sanon graced
the exhibition. A selfie point ‘Love Cinema’
at the Museum premises has also been
inaugurated.

Publications Division (DPD) published
several books in February 2022 namely
Economic Survey 2021-22 & Statistical
Appendix, The Story of India’s Struggle
for Freedom, Sardar Patel - A Pictorial
Biography, Belief in the Ballot (Vol. 2), and
created awareness and highlighted its
books through participation in a week long
celebrations ‘Vigyan Sarvatra Pujyate’
under Azadi Ka Amrit Mahotsav organized
by Vigyan Prasar along with DPD and
National Book Trust (NBT) from February
22-28, 2022 at ten locations across the
country i.e. New Delhi, Chandigarh,
Meerut, Bangalore, Mumbai, Goa, Patna,
Hyderabad, Lucknow and Ahmedabad.

DPD and FTII released a special book
Balancing the Wisdom Tree - Anthology
of FTII’s Women Alumni in the Kolkata
International Book Fair.

Two new video series were launched by
NMW: #momentsfromhistory focusing
on archival content of Prasar Bharati and
#PeoplesPadma to generate awareness
about the contribution of Padma awardees.
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Union Minister for Information & Broadcasting, Youth Affairs and Sports, Shri Anurag Singh Thakur at the
launch of the virtual photo exhibition on “Making of the Constitution” and Film Poster Exhibition “Chitranjali
@ 757, as a part of Iconic Week of Azadi Ka Amrit Mahotsav, in New Delhi on August 27, 2021.
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NEW INITIATIVES

Ministry of =
Information and
Broadcasting has
started bringing
out Mann ki Baat
booklet from
March 2022. The
booklet, which
is published
in Hindi and
English, contains
stories and
testimonials on
the special mentions made by the Hon’ble
Prime Minister in his address, along with
interviews and articles by Ministers and
experts, and reactions to the address
which appeared in the media. The soft
copy of the booklet is distributed all
over the country to more than 6 crore
citizens through e-sampark and is also
uploaded on the websites of the Ministry,
MyGov, PM India and the media units of
the Ministry. The print version is being
distributed to the MPs, MLAs, Secretaries
and officials of Government of India,
Chief Secretaries of States/UTs and PIB-
accredited journalists.

PIB Research Unit was established
in October 2021 with the objective
of producing fact-based content on
Government initiatives, countering
false narratives through evidence-based
material, and analysing media content
with a focus on building positive stories.
The Unit brings out backgrounders/
explainers, factsheets, theme-based
documents and FAQs in order to generate
sector-specific as well as holistic insights
about the concerned subject area.

AZADI KA AMRIT MAHOTSAV

Ministry of Information and Broadcasting
has conducted various innovative

programmes under the Azadi Ka Amrit
Mahotsavcampaign during the celebration
of its Iconic Week from August 23-29,
2021. The celebrations focused on the
spirit of Janbhagidari with a series of
activities / programmes through television,
digital, social media and ground level
outreach programmes throughout the
country, such as documentaries/movies
focused on Independence of India aired
on Doordarshan, new weekly series on
All India Radio and online film festivals
by Films Division and National Film
Development Corporation. During the
week, Publications Division initiated a
podcast series, Jashn-e-Azadi, which
reviews and talks about the various books
published by the Division.

Hon’ble Minister for Information and
Broadcasting Shri Anurag Singh Thakur
inaugurated the first Himalayan Film
Festival held at Leh, Ladakh from
September 24 to 28, 2021, which featured
active participation from local filmmakers
and showcased talent across 12 Himalayan
States/UTs. On the sidelines of the
Festival, the Hon’ble Minister inaugurated
an exhibition on Freedom Fighters of
Himalayan States and Best of Indian
Cinema with a focus on Himalayan
region.

The 52nd International Film Festival of
India (IFFI) held in Goa, from November
20 to 28, 2021 recognised and felicitated
75 ‘Creative Young Minds of Tomorrow’
for the first time by handpicking 75 young
aspiring filmmakers (below 35 years) from
across the country as representatives of
GenNext cinema. 18 selected films from
across the nation were also showcased
under India@75’. Cinematic gems from
BRICS nations (Brazil, Russia, India,
China and South Africa) were featured
as part of both Focus Country Sections

New Initiatives
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Union Minister for Information & Broadcasting, Youth Affairs and Sports, Shri Anurag Singh Thakur
along with the Union Minister for Culture, Tourism and Development of North Eastern Region (DoNER),
Shri G. Kishan Reddy at the launch of the virtual Film Poster Exhibition “Chitranjali @ 75”, as a part of iconic
Week of Azadi Ka Amrit Mahotsav, in New Delhi on August 27, 2021. Minister of State for Fisheries, Animal
Husbandry & Dairying, Information and Broadcasting, Dr. L. Murugan, Minister of State for Parliamentary
Affairs and Culture, Shri Arjun Ram Meghwal, Minister of State for External Affairs and Culture, Smt.
Meenakashi Lekhi and other dignitaries are also seen.

Union Minister for Information & Broadcasting, Youth Affairs and Sports, Shri Anurag Singh
Thakur during Kashi Film Mahotsav on December 28, 2021.
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& BRICS Film Festival held alongside
IFFI for the first time. OTT players such
as Netflix, Amazon Prime, SonyLiv and
ZeeS participated in the IFFI for the first
time through exclusive masterclasses,
content launches/previews, and curated
film screenings.

The Ministry of Information and
Broadcasting launched Azadi Ki Amrit
Kahaniyan, a short video series created
in collaboration with OTT platform, Netflix.
Seven women changemakers Padma-
awardees Smt. Basanti Devi and Ms. Anshu
Jamsenpa; the first female firefighter
in India, Ms. Harshini Kanhekar; Ms.
Poonam Nautiyal, a healthcare worker who
walked miles across Bageshwar district in
Uttarakhand to vaccinate everyone; Dr.
Tessy Thomas, the first woman scientist to
head a missile project in India; Ms. Tanvi
Jagadish, India’s first competitive woman
stand-up paddleboarder; and Ms. Aarohi
Pandit, the world’s youngest and first
woman pilot to cross the Atlantic Ocean
and the Pacific Ocean solo in a light-sport
aircraft.

Film and Television Institute of India
conducted first of its kind Amrit
Mahotsav Courses for the Scheduled
Tribe participants in Meghalaya (1
course), Ladakh (2 courses) and Tripura
(1 course) during October 2021.

FILMS

The first ever ‘Kashi Film Festival’ was
organized by Film Bandhu, Government
of Uttar Pradesh in collaboration with
Directorate of Film Festivals, Ministry
of I&B from December 27 to 29, 2021
at Varanasi, Uttar Pradesh. The festival
was attended by Hon’ble Union Minister
of Information and Broadcasting, Shri
Anurag Singh Thakur, Hon’ble Minister
of State of Uttar Pradesh for Tourism
& Culture Dr. Neelkanth Tiwari, actors
and Members of Parliament Sh. Ravi
Kishan and Smt. Hema Malini, Secretary,
Ministry of Information & Broadcasting,
Sh. Apurva Chandra. Wide coverage was

provided to the festival across platforms,
including on social media using hashtags:
#MagnificentKashiFilmFestival and
#KashiFilmMahotsav.

Directorate of Film Festivals constituted
Satyajit Ray Lifetime Achievement
Award (SRLTA). For the first time, two
prominent filmmakers from World Cinema
viz. Mr. Istavan Szabo from Hungary and
Mr. Martin Scorsese from the US received
SRLTA for their contribution to world
cinema.

As part of Ease of Doing Business in Film
Industry, the Hon’ble Minister of State
for I&B, Dr. L. Murugan met the officials
of the South Indian Film Chamber of
Commerce at Chennai on October 8, 2021.
The Minister received a memorandum
from various Film trade associations on
various requests and demands of the
Film Industry and assured them that
every effort will be taken to redress their
grievances.

The Film Facilitation Office (FFO) portal
has been successfully integrated with
India’s National Single Window System
(NSWS) for Business Approvals, namely
‘Maadhyam’, in an endeavor to streamline
with the Central Government’s initiative
for Ease of Doing Business in India. The
integration allows applicants coming on
NSWS portal for filming permissions to
access the FFO online application for
international filmmakers for filming in
India.

To ease filming in Railways, the FFO and
Ministry of Railways have integrated
to create a Single Window Filming
Mechanism to make the permission
for filming across Railways premises
streamlined and efficient. The FFO
portal www.ffo.gov.in shall now accept
applications for feature films, TV /web
shows and series on behalf of Railways.

As part of Oral History Project of
National Film Archives of India (NFAI), a
total of 8,000 minutes of audio interviews
of yesteryear film artists were uploaded on
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Union Minister for Information & Broadcasting, Youth Affairs and Sports, Shri Anurag Singh Thakur with
the “75 creative minds of tomorrow” winners at the inauguration ceremony of the 52" International Film
Festival of India (IFFI-2021), in Panaji, Goa on November 20, 2021. Minister of State for Fisheries, Animal
Husbandry & Dairying, Information and Broadcasting, Dr. L. Murugan, Chief Minister of Goa, Shri Pramod
Sawant and other dignitaries are also seen.

its website. It contains 53 interviews in five
languages of pioneering film personalities,
such as SD Subbulakshmi, Akkineni
Nageshwar Rao, and Vijay Bhatt, narrating
about their life, stories and anecdotes,
recorded in the 1980s. NFAI also made
available the English translations of all
the regional language uploads.

PROGRAMMING

All India Radio has launched a new
innovative programme #AIRNxt where it
brings the voices of about 20,000 youth
from 1,000 educational institutions
through 167 AIR stations across India.
In an unprecedented step, AIR has
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opened up its studios for youngsters from
local colleges and universities allowing
them to curate youth-centric shows and
encouraging the youth to speak about the
achievements of the country during the
last 75 years of independence, starting
from November 28, 2021

Prasar Bharati Audience Research
launched NewsOnAir Radio Livestream
Rankings on June 11, 2021, which is
being updated and released weekly ever
since. 240 Radio Services of All India Radio
are live streamed on NewsOnAir App,
which have listeners in over 90 countries.

DD News organized and telecast DD News




Conclave ‘Desh ki baat, DD News ke
Saath’ highlighting the achievements and
initiatives by the Government in various
sectors. The first such conclave ‘Ease of
Living’ with CEQO, NITI Aayog was aired
on September 28, 2021. During October
2021, conclaves were telecast on the
topics Imaginative Jammu & Kashmir
and Ladakh Outreach, Reimagining
Disaster Management, Yuva Shakti,
Social Empowerment, Cooperative and
Competitive Federalism and ‘India First’
Foreign Policy — the making of a Vishwaguru
featuring addresses by Union Ministers,
MPs/Lt. Gov. and subject experts.

On the sidelines of the Himalayan Film
Festival, the Hon’ble Minister of 1&B
launched DD/AIR transmitters at
Hamboting La in Ladakh, which are the
highest altitude transmitters of Prasar
Bharati to cover remote and border areas.

REGULATION & AGREEMENTS

A notification was issued on June 17, 2021
amending the Cable Television Network
Rules, 1994 thereby providing a statutory
mechanism for redressal of grievances/
complaints of citizens relating to content
broadcast by television channels in
accordance with the provisions of the Cable
Television Network Act, 1995. The Cable
Television Networks (Amendment) Rules,

2021 provides for a three-level grievance
redressal mechanism— self-regulation
by broadcasters, self- regulation by the
self-regulating bodies of the broadcasters,
and oversight by an Inter-Departmental
Committee at the level of the Union
Government.

The Union Cabinet gave its ex-post facto
approval on June 2, 2021 for signing
and ratification of an Agreement on
“Cooperation in the field of Mass
Media” between all the Member States
of Shanghai Cooperation Organisation
(SCO). The Agreement shall promote
equal and mutually beneficial cooperation
among the associations in the field of Mass
Media.

ADMINISTRATION

Prasar Bharati has gone paperless with
100% adoption of e-Office, saving the
organization’s expenditure on paper by
45% between August 2019 and June 2021.
Apart from reducing carbon footprint,
paperless work also enhanced the COVID
safety during the pandemic through
remote working.

AIR goes Green: In line with the green
initiatives of the Centre and its vision on
electric mobility, All India Radio (AIR) has
shifted its entire fleet to electric vehicles
for all its transportation needs.

| § § |
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Union Minister for Information and Broadcasting, Youth Affairs & Sports Shri Anurag Singh Thakur being greeted
by the Principal Director General (M&C), Press Information Bureau, Shri Jaideep Bhatnagar, in New Delhi on
July 8, 2021.
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PRESS INFORMATION BUREAU

The Press Information Bureau (PIB) is the
nodal agency of the Government of India to
disseminate information to the print, electronic
and social media on Government policies,
programmes, initiatives and achievements.
It functions as an interface between the
Government and the media and also provides
feedback to the Government on the reaction of
people as reflected in the media.

It also advises government on
communication strategies best suited to meet
the needs of the media.

The PIB disseminates information through
different means, such as press releases, press
notes, feature articles, backgrounders, press
briefings, interviews, press conferences, press
tours and social media. The information is
released in English, Hindi, Urdu along with
11 other regional languages which reaches
newspapers and media organizations all over
the country.

The PIB has a News Room/News
Monitoring Cell which is operational round
the year to meet the information dissemination
needs. PIB also provides accreditation facility
to media persons so as to facilitate access to
information from the Government sources.

PIB has its Headquarters in New Delhi and
is headed by the Principal Director General
(Media & Communication). PIB has 5 Zones
comprising 19 Regional Offices and 17 Branch
Offices, including an Information Centre, to
cater to information needs of the regional
media.

I. Information dissemination related
activities of PIB

Ministries/Departments wise
Information dissemination:

PIB Officers are attached to a Ministry/
Department and are the authorized
spokesperson of the same. He/she briefs
the media on policies and programmes of
the Ministry/Department, disseminates
information, answers queries and provides
clarifications or counter narratives as and
when required. The PIB officer analyses public
reactions as reflected in the editorials, articles
and comments in the media and keeps the
Ministry/Department apprised of the public
opinion and advises the Ministry/Department
on its media and Information Education
Communication strategy.

B. Information dissemination related

activities by Regional/Branch offices

The PIB officers at the Regional and Branch
Offices, apart from disseminating information
emanating from Headquarters, also ensure
coverage of any important event organized by
Central Ministries or Central Public Sector
Undertakings in their respective region.
These offices also take up the decisions of the
Central Government which may be of special
importance, to a particular region for focused
publicity based on information dissemination
on sustained basis. PIB Regional/Branch
offices assume central role in facilitating media
coverage of the President, the Prime Minister,
Union Ministers and Secretaries on their
official visits to a region/state.

Information dissemination by PIB is also
available on the move. The PIB apps — both
on the Android and iOS platforms are being
downloaded and used by journalists and other
persons for accessing PIB website through
the App. PIB also ensures all India coverage
through Regional/Branch offices of PIB. These
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offices are also engaged in translation of press
releases into various regional languages.

Feedback from media in the form of Daily
Media Report to PMO in Hindi and English,
daily media feedback to each Ministry by the
respective Officers to their Ministries; Special
feedback on important occasions.

Media Product/ Number (April 1 -
Service/Vehicle November 30, 2021)
Press Releases 60,841
Photos/Graphs/ 6,971

Infographics

Media Invitations 248

Formal Press 86

Conferences

Nation-wide media Daily

feedback

Analytical media Daily/Weekly
reports on specific

issues

SMSs Bulk SMSs to Media
Press accreditation 125

cards issued

C. PIB Fact Check Unit

The Fact Check Unit (established on
pilot basis in December 2019) was set up by
the PIB in order to monitor and arrest the
circulation and dissemination of factually
incorrect/doctored news and information
over different modes of news media and social
media platforms, which often mislead people
on various issues. The mandate of the PIB
Fact Check Unit is to provide the official/
authentic version of any news doing rounds on
various media platforms by making available
the factually correct information in the public
domain.

The Unit identifies fake news either suo
motu or under a reference via its various input
methods — user complaints on dedicated e-mail
ID, website portal, and WhatsApp number;
reporting of instances of misinformation
on television as input from EMMC on real
time basis; reporting of false information in
newspapers and web portals by PIB through its
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personnel; and gathering of inputs from States
through various sub-units.

The popularity of the Fact Check Unit
as a source for verifying information can be
gauged from the fact that the FCU Twitter
handle has 2.49 lakh followers and counting.
Further, the Unit has become an important
source of authentic information which is used
by private media, thereby increasing its impact
and influence. The Unit has evolved with
time, especially with increased activity of the
Regional Fact Check Units set up in the PIB
Regional offices in various capital cities across
the country.

In order to check the spread of COVID-
related fake news and to provide to the people
an authentic source of all information relating
to the pandemic, a COVID-dedicated Cell of
FCU was created on March 31, 2020.

As on July 11, 2022, the FCU has
received 1,02,846 queries, out of which the
34,125 actionable queries were responded to
(including those related to COVID-19). 875
posts were made and necessary clarifications
were issued by the FCU, wherever necessary.

D. PM’s Publicity and Reference Unit

Press Information Bureau has a dedicated
unit for the publicity and media support to the
Prime Minister’s Office. This unit functions all
throughout the year. The Unit also deals with
the publicity of Hon’ble President of India,
Cabinet Secretariat, NITI Aayog and PM’s
Economic Advisory Council (PMEAC).

E. PIB Research Unit

Setting up of a Research Unit in PIB has
been one of the new initiatives of the Ministry
of Information and Broadcasting, aimed at
further empowering the people of the country
by making available to them more insightful
and detailed information regarding Government
policies and programmes. The Research Unit
was established with the objective of producing
fact-based content on Government initiatives,
countering false narratives through evidence-
based material and analysing media content
with a focus on stories on development. It




started functioning in October, 2021.

The key role of the Research Unit is
to strengthen information dissemination
by PIB and other official channels of the
Government of India. The Unit facilitates
effective communication and outreach to
the public by creating a range of extensively
researched documents on various areas of
national importance and relevance, based on
changing scenarios and requirements.

Activities undertaken from October 15,
2021 till March 31, 2022

S. Nature of Number of

No. Documents Documents

1. |Backgrounders/ 71
Explainers

2. |Factsheets 83

3. |FAQs 21

4. | Hindi translations 07
Total 182

The documents produced by the Unit are
available on the PIB website under the sections
Backgrounders, Factsheets and FAQs. These
documents are used extensively by the media
(print media and web portals). Infographics
and videos for amplification on social media
are being made by New Media Wing (NMW) and
PIB (Social Media) using content from these
documents. In addition, Programmes on DD
(DD Shorts) and AIR (Parikrama) are also being
made based on the documents created by the
Research Unit.

Some of the stories generated by the RU
are also translated into vernacular languages
by the Regional PIBs and disseminated to local
media.

F. Social Media Cell

i)  PIB India & PIB Hindi

» PIB India Twitter — The English Twitter
handle of Press Information Bureau,
Delhi (wPIB_India) was created on
December 27, 2010. Since then, the
number of total followers has increased
to 2.5 million with an average increase

ii)

iii)

iv)

of over 30,000 followers a month. The
average number of tweets sent on a
monthly basis is generating approx.
25 million impressions per month.

» PIB Hindi, Delhi Twitter Handle:
@ PIBHindi was started in January
2015. It has 304.5 thousand followers
as on date and 8,000 new people are
associating on an average every month.
About 950 tweets per month are done
3.5 million impressions generated on
the Hindi handle.

Facebook - The current year has witnessed
a significant spur in the fan base of PIB
on Facebook, with around 597 thousand
followers. This has been fueled by adoption
of creative means of communication and
engagements.

Instagram - PIB Instagram had more than
917 thousand followers.

YouTube - PIB YouTube was created on
May 2011. Since then, we have uploaded
6,374 videos on it, including live events.
The total no. of subscribers for PIB’s
YouTube channel is 1.5 Million.

PIB Fact Check -

e Twitter — The Twitter handle of PIB
Fact Check (wPIBFactCheck) was
created in November, 2019. Since
then, the number of total followers has
increased to 241.4 thousand with an
average increase of 9,000 followers per
month. PIB Fact Check has an average
of 3.8 million impressions per month.

¢ Facebook: PIB Fact Check’s Facebook
has 40,847 likes.

* Instagram: PIB Fact check Instagram
had over 65,000 followers.

* Hotline number- PIB fact check
joined WhatsApp in the wake of the
novel Corona virus outbreak in a bid
to curb the menace of growing fake
news that tends to spread like wildfire
on the widely used instant messaging
application. People can send their
queries to the unit at +918799711259.
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The unit has so far received over
86,935 queries and countered over
29,154 actionable queries on the
platform.

* Gmail and Portal - As per the
Supreme Court directive, two
accounts, socialmedia@pib.gov.in and
pibfactcheck@gmail.com, were started
to counter COVID-19 related fake
news. The official version of any news
on COVID-19 can be obtained from
these emails within a defined time-
frame. FCU has received and countered
over 12,881 queries on Gmail and the
portal.

G. Media Outreach Programme and Media
coverage for Special Events

Development Communication & Information
Dissemination (DCID)

The mandate of the DCID scheme is
awareness generation in citizens about various
schemes and programs of the Government to
enable the targeted beneficiaries to avail the
benefits of the developmental schemes, elicit
enhanced participation of the people in the
process of development and governance, and
foster attitudinal and behavioural changes. It
is a Central Sector scheme of the Ministry of
I&B which envisages three components to be
implemented by different media units of the
Ministry. These media units are equipped with
specialized media platforms for carrying the
social message to the people.

(a) Bureau of Outreach Communication
(BOC): People’s Empowerment through
Integrated communication component,
implemented by BOC, aims at ensuring
peoples’ participation in various
programmes and schemes of the
Government, for people’s welfare,
promoting national integration and
ensuring nation building. This is done
through the launch of thematically
integrated development communication
campaigns having media mix like
print, audio and visual outdoor media,
distribution of informative brochures/
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flyers, multimedia exhibitions, mass
outreach programs, live cultural events
and new media vehicles for effective
and targeted reach to achieve the
objectives.

(b) Press Information Bureau (PIB):
Media Outreach Programme and
Publicity for Special Events component,
implemented by PIB, aims to
disseminate the initiatives, policies,
programmes and achievements of
the Government through vartalaps,
press conferences, press tours, press
notes, Prime Minister’s speeches in
regional languages, etc. PIB, through
its regional/branch offices, takes up
the responsibility of publicity based
on information dissemination of the
decisions of the Central Government,
which may be of special importance
to a particular region, on a sustained
basis. Along with the Economic
Editors Conference and Health Editors
Conference, PIB has also started
organizing Regional Editors Conference
to enhance the engagement with
regional media and facilitate interaction
with journalists from smaller towns
and rural backgrounds.

(c) New Media Wing (NMW): The Social
Media Platform component is
implemented by NMW which aims
at effective social media publicity of
Government’s policies/programmes/
initiatives. The wing seeks to enable
the Government’s presence and direct
interface with the citizens who use
the medium of social media, in all
major languages. For representation
of statistics and information related to
Government’s policies/programmes/
initiatives, social media friendly formats
such as graphic plates, infographics,
GIFs, videos, etc are used for effective
communication with social media
audiences.

During 2021-22, the total expenditure
under the scheme was Rs. 211.21 crore.




Details of DCID with a total outlay of Rs.
992.94 crore for the period from FY 2021-22
to FY 2025-26 is as under:

with Doordarshan and AIR newsrooms and
disseminated through feed for digital display
panels also.

(Rs. in crores)

Name of Implementing 2021- | 2022- | 2023- | 2024- | 2025- | Total
Component Media Unit 22 23 24 25 26
People’s Bureau of 174.19 | 176.81 179 184 188 902
Empowerment |Outreach
through Communication
Integrated (BOC)
Communication
Media Outreach |Press 6.13 9.6 10.1 10.18 10.68 49.69
Programmes Information
& Publicity for | Bureau (PIB)
Special Events
Social Media New Media 7.68 7.94 8.21 8.66 8.76 41.25
Platform Wing (NMW)

Grand Total 188 194.35 | 197.31 | 202.84 | 207.44 | 992.94

H. Information Dissemination during
Elections

PIB provides effective interface between
the Election Commission of India (ECI) and
Media persons. To provide information, media
briefings by ECI officials are organized upon
announcement of election schedule by the
Election Commission of India. Backgrounders,
factsheets, Twitter post graphics are also
given out to disseminate details on Assembly
Elections, by-elections, general elections.
In addition, queries of media persons are
answered on real-time basis and specific
interviews, articles are also coordinated
on regular basis. To facilitate coverage of
Polling & Counting process during General
Elections of Lok Sabha and various States
Assemblies, PIB issues authority letters on
behalf of ECI to National & International
media persons based at New Delhi. Trends/
results on Counting day are also shared on
real-time basis through website and Twitter
by following counting data from Election
Commission of India site and data Apps.
Quick data sharing is coordinated on priority

II. Feedback Unit

This unit keeps the Government informed
of the public perception on various initiatives,
policies and programmes of the Government
on a daily basis by providing various feedback
products including Daily Regional Media
Digest and Press Clippings, Media Digest and
Press Clippings on special events and Daily
International Media Digest. Regional Media
Digest is prepared by collating feedback
from 35 Regional/Branch offices across the
country, screening around 400 newspapers in
19 languages. From April 1 to December 20,
2021, nearly 142 Media Digest & more than
30 Special Digest were sent and approx. 1,860
SMS Alerts/Mails were sent to PMO, Officers-
in-charge of media management for various
Ministries.

III. Accreditation System

125 fresh accreditation cards have been
issued (out of which 94 are fresh accreditations
granted and 31 are Change-in-organization)
from April 1, 2021 to November 30, 2021 to
the journalists residing in Delhi & NCR.
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Journalist Welfare Scheme (JWS)

A scheme for providing financial assistance
to journalists and their families facing acute
financial hardship on account of serious
ailments and death of journalist is being
implemented by PIB which provides for one time
ex-gratia relief on urgent basis. The amount of
such assistance up to Rs. five lakh is extended
to the family of deceased journalist or in case of
his permanent disability. Assistance of upto Rs.
three lakhs is also extended to journalists in
case of major ailments like cancer, renal failure,
heart ailments, etc. and upto Rs. two lakhs in
case of accidents requiring hospitalization.
Applications received for financial assistance
are processed by PIB and are placed before
the JWS Committee for their consideration.
During the period from April 1, 2021 to November
30, 2021, an amount of Rs.4,28,00,858 has
been disbursed to 87 journalists/families
under JWS. Further, 48 applications seeking
assistance amounting to Rs. 2,19,62,590,
approved by JWS Committee are under process
for payment.

Special drive was also undertaken to
grant financial assistance to the families of
Journalists who died due to COVID-19 and
during financial 2020-21 and 2021-22 of Rs.
6.15 Cr. were released to the families of 123
deceased journalists.

IV. Control Room in Emergencies

PIB has a News Room /Control Room which
is operational every day round the year to meet
challenges emerging out of any eventuality.
Arrangements for holding Press Conferences
at short notices and simultaneous webcasts
through PIB Centers across the country are
also kept in a state of readiness to handle any
sudden development and unexpected situation.
The Control Room functions on a 24x7 basis
during emergencies and times of crisis. The
important news channels are monitored and
senior officials are kept informed of the latest
developments, misreporting of the facts etc. for
timely media intervention.
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V. Major Activities undertaken by PIB
during 2021-22

a) COVID-19:

Information dissemination related to
COVID-19 is presently being extensively
carried out by PIB in coordination with various
ministries of the Government of India such
as Health and Family Welfare, Home Affairs,
Finance, Railways, Education, Defence, Civil
Aviation, Science and Technology, Commerce
and Industry etc.

i. The details of various efforts
undertaken by the Central Government
and important updates related to
COVID-19 are continuously shared
across various regions by PIB for
onward dissemination. Information is
also uploaded on the PIB website and
its social media platforms like Twitter,
Facebook, Instagram and YouTube on
a regular basis.

ii. PIB HQs and regional offices amplified
dissemination of information regarding
the launch of free vaccine to all Indian
citizens above 18 years of age on June
21, 2021 through various tweets;
Youtube videos and infographics on
the subject. The new display creatives
on Free Vaccine for All, have been
translated by the PIB regional offices
in Gujarati, Marathi, Odia, Punjabi,
Telugu, Assamese, Kannada, Urdu,
Tamil, Bengali, Malayalam, Manipuri.
PIB Officers at Headquarter shared
the creatives with their respective
Ministries and various organizations.

iii. PIB regional offices actively

disseminated the new creatives to

different organizations and agencies
in the Central and State Governments,
including PSUs.

iv. Various Articles were written by Union

Ministers and eminent personalities

such as former Education Minister,

Shri Ramesh Pokhriyal ‘Nishank’;

Science & Technology and former

Health & Family Welfare Minister,




Dr. Harsh Vardhan; former MoS
Agriculture & Farmers Welfare, Shri
Kailash Choudhary; Vice Chairman-
NITI Aayog, Dr. Rajiv Kumar etc.

v. PIB through its regional offices held
webinars on various aspects of creating
awareness on Corona virus pandemic
with important stakeholders viz
Media, Health workers and important
Government officials.

vi. Government Initiatives especially on

Oxygen supply, import of medicines &

equipment was widely disseminated,

both at HQs and Regional offices.

Similarly, activities undertaken by the

armed forces to assist the fight against

COVID-19 have been successfully

disseminated.

vii. PIB regional offices have worked closely

with ROBs and FOBs by disseminating

information through Mobile Vans,

Nukkad Nataks, Quiz and Speech

Competition with College students,

Workshops of private registered troupes

of Song and Drama Division etc.

b) Launch of PM Ayushman Bharat Health
Infrastructure Mission by Hon’ble Prime

Minister Shri Narendra Modi

The Hon’ble Prime Minister Shri Narendra
Modi launched PM Ayushman Bharat Health
Infrastructure Mission on October 25,
2021. Various activities were undertaken
by Headquarter and PIB Regional & Branch
offices.

Article written by Dr. Mansukh Mandaviya,
Union Minister, Ministry of Health & Family
Welfare, titled “PM Ayushman Bharat-Health
Infrastructure Mission: A giant leap towards
achieving self-reliance in future Pandemic
Response” was published in prominent
newspapers across the country.

c) Constitution Day

The Samvidhan Diwas (Constitution
Day) was organized with “Jan Bhagidari” on a
mega scale. In the run up to the Samvidhan

Diwas (Constitution Day), the Ministry of
Parliamentary Affairs in participation with
PIB, undertook a dedicated social media
campaign.

The event was reported very well in media.
56 press releases issued by Regional/Branch
Offices. There was one article written by
Hon’ble Speaker Lok Sabha, Shri Om Birla on
the topic of “Constitution of India: Cornerstone
of our democracy”. PIB officers coordinated
with the ministries and their organizations for
posting of pictures/videos of Preamble Reading
event on social media.

d) 75" Independence Day

The PM’s Address was transcribed and
translated into regional languages. It was
widely disseminated through Regional/Branch
offices of PIB. Special graphics were made
and uploaded on social media platforms. Live
streaming of Independence Day Celebrations
was done on PIB’s Social Media Platforms
(Facebook and YouTube) apart from Promo
video for the pre-publicity, Live Tweets of
Pictures and Video bytes of PM Narendra
Modi’s speech.

e) Ek Bharat Shrestha Bharat (EBSB)

In spite of onset of Covid, PIB kept up
the momentum of the Flagship campaign ‘Ek
Bharat Shreshtha Bharat’. Special focused
social media campaign continued throughout
2021 on various platforms like Twitter,
Facebook and Instagram. PIB, HQs and
Regional/Branch offices of PIB have been
participating in the campaign enthusiastically
in English, Hindi and Regional languages. This
has tremendously helped to extend the reach
of the programme throughout the country. PIB
has been arranging coverage of EBSB activities
of Ministries at HQs as well by Regional/
Branch offices. Press releases have been issued
in English, Hindi, Urdu and regional languages.
Webinars were also organised by Regional/
Branch offices. These webinars received good
media coverage especially in print media. They
have touched various aspects of paired states
including culture, cuisine, tourist destinations,
attire, customs, traditions among others.
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Latest Initiative: New Strategy of EBSB:
To give a better focus to the campaign, PIB
has adopted a new strategy from October
2021 - October 2022. The Regional/Branch
offices of PIB have been arranged into pairs
as per EBSB format. Each pair of states
has been assigned a month to carry out an
intense focused campaign including variety
of activities like publication of articles, social
media activities, webinars, press tours or any
other activity with respect to paired state to
generate visibility for the campaign. The first
pair was of Regional Offices of Gujarat and
Chattisgarh during the month of October.
Both Regions successfully undertook a wide
range of EBSB activities during the month
including a press tour, publication of
articles, webinars, social media activities,
press releases, special programmes on DD
and AIR.

f) Seva Samarpan Campaign

Beginning September 17, 2021, the
Headquarter and the Regional & Branch
offices of the Press Information Bureau have
given extensive publicity to Seva Samarpan
Campaign. Important Press Releases were
issued. Following activities were undertaken
by PIB:

i) Twenty-one (21) Articles published,
1,056 clippings obtained: PIB in its effort
to provide publicity to Seva Samparan
campaign, have ensured publication of
around 21 Articles from PIB HQs which
resulted in over 1,000 publications across
the country. Articles were published
between September 18 to October 13,
2021 and were written by Union Ministers
and other experts on topics such as
Education, Ease of Living, Agriculture etc.

ii) Wide Social Media content dissemination:
The Social Media cell of HQ along with
Regional & Branch offices have provided
extensive visibility to Seva Samarpan 2021
on various social media platforms like
Twitter, Facebook, and YouTube.

PIB Social Media organized a 360-degree
Social Media Outreach campaign on Seva
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Samarpan, all the content being posted by
PIB Social Media Day-wise. PIB Social Media
produced a series of creative social media
content including Infographics, GIFs, and
Videos etc. on the landmark achievements
and inspirational success stories cutting
across different sectors, schemes,
and programs/missions of the Union
Government. With the dedicated hashtags:
#SevaSamarpan, #AmritMahotsav,
#AzadiKaAmritMahotsav & #IndiaAt785.

a. Total Infographics

posted by PIB HQ 169
b. Total Videos posted

by PIB HQ 197
c. Total Tweets done

by RB offices 537
d. Total Retweets done

by RB offices : 491

Azadi Ka Amrit Mahotsav (AKAM)
Iconic Week I&B Ministry (August 23 -
29, 2021)

In the month of August 2021, PIB carried
out various activities pertaining to Iconic
Week (August 23 - 29). PIB regional
offices and HQ twitter handles along with
HQ DPOs have disseminated content for
Iconic Week as well as other Azadi Ka
Amrit Mahotsav (AKAM) related events via
tweets, Facebook posts, etc.

a) The handles: #AzadiKaAmritMahotsav
& #AmritMahotsav were used in the
tweets.

b) From August 23 to 29, 2021, PIB
regional offices Twitter handles posted
over 2,300 original tweets and over
3,300 retweets related to AKAM were
carried out, generating over 9,70,000
impressions.

c) PIB regional offices Facebook also
posted 880 posts on AKAM.

d) PIB HQ DPOs twitter handles posted
over 160 original tweets and about




760 retweets related to AKAM during
August 23 to 29, 2021, generating over
4,40,000 impressions. In addition,
these handles retweeted the posts from
Ministry of I&B handles on AKAM.

PIB HQs DPOs posted in Instagram
about 28 posts on AKAM and 23 posts
on Facebook.

f) During the same period, PIB HQs
twitter handles (@PIB_India and
@PIBHindi) posted 75 original tweets
and over 90 retweets related to
AKAM, generating over 7,00,000
impressions.

2. About 36 Press Releases issued and 54
Photographs were released by PIB HQ
DPOs. Regional offices also issued 330
Releases and have reported over 800
clippings on AKAM.

3. During the Iconic Week of Ministry of
Information & Broadcasting, PIB regional
offices (along with FOBs) conducted about
37 webinars on Azadi Ka Amrit Mahotsav
and over 3,800 participants attended the
webinars.

4. PIB also developed its capacity to
organise webinars during this year
since the webinars emerged as a potent
communication tool in a year marked by
COVID-19. Regional Offices of PIB had,
between April to December 31, 2021,
organized more than 700 webinars on
themes varying from COVID -19 to Azadi
Ka Amrit Mahotsav and others.

h) International Film Festival of India:

Shri Anurag Singh Thakur, Union Minister
of Ministry of Information & Broadcasting
inaugurated the opening ceremony of 5274
International Film Festival of India. Wide
dissemination of the Film Festival was carried
by PIB.

The Social Media cell has provided
extensive visibility to International Film
Festival of India-IFFI52 on various social media
platforms like Twitter, Facebook, Instagram,
Koo & YouTube.

PIB’s tweets and posts were shared
by many individuals and organisations to
spread the information. PIB Social Media
also retweeted and shared all the relevant
information of all the ministers and ministries.
#IFFIS2, #IFFIAwards, #IFFILOID & #IFFI are
the few hashtags used on social media on posts
on International Film Festival of India-IFFI52.

i) International Day of Yoga

PIB Headquarter and its Regional &
Branch Offices have widely disseminated
relevant information regarding Yoga and its
importance in times of COVID on seventh
International Yoga Day. PIB has ensured that
the message of Yoga for wellness reaches every
corner of the country.

Several Press Releases on IDY are issued
by PIB HQs, translated in regional languages,
and shared with media by both Headquarters
and Regional/Branch offices, to ensure
maximum dissemination across the country.

Commissioned Articles by PIB HQs:

PIB commissioned two articles written by
Union Ministers to publicize the International
Day of Yoga. These articles have been published
in approximately 129 publications across the
country in Hindi, English & other regional
languages.

The Social Media cell has provided
extensive visibility to International Yoga day
2021 on various social media platforms like
Twitter, Facebook, Instagram and YouTube.
Live Streaming of the International Yoga
day on YouTube, Facebook and Twitter.
Publishing Infographics on Twitter, Facebook
and Instagram; Sharing content of various
Ministers and Ministries; Publishing Live Video
bytes on Twitter and Facebook; Publishing
press releases on International Yoga Day.

PIB’s tweets and posts were shared
by many individuals and organisations to
spread the information. PIB Social Media
also retweeted and shared all the relevant
information of all the ministers and ministries.
#InternationalDayOfYoga, #YogaForWellness,
#YogaDay, #IDY2021 and #Yoga are the few
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hashtags used on social media on posts on
Azadi ka Amrit Mahotsav 2021.

j) Janjatiya Gaurav Divas on 15" November
2021:

The Hon’ble Prime Minister Shri Narendra
Modi led the celebration of Janjatiya Gaurav
Divas as part of Azadi ka Amrit Mahotsav on
November 15, 2021. There were two articles
written by Dr. L. Murugan, Hon’ble Minister
of State for Information & Broadcasting and
Fisheries, Animal Husbandry and Dairying,
titled “Pride of India: Bhagwan Birsa Munda”
and another article written by Shri. Arjun
Munda, Union Minister of Tribal Affairs, titled
“Janjatiya Gaurav Divas: Nation Stands up for
Tribal Pride”.

VI. Plan Performance 2021-2022

During the Year 2021-22 funds have been
allocated to eight Regional Offices, five ADG
Regions, Photo Division, and PIB HQs.

Implementation of ‘SWACHHTA ACTION
PLAN’

During the year 2021-22, Rs. 45 lakhs
have been earmarked in RE - 2021-22 to PIB
as a whole for implementation of ‘Swachhta
Action Plan’ in which following activities are
being performed :-

a) Cleaning and maintenance of office
equipment.

b) Replacement of water dispenser and other

items.

c) Replacement of toilets, both at PIB Hqrs.
and at Regional/Branch offices especially
modification for differently-abled persons
(PwDs).

d) Purchase of sanitizing equipments for
COVID-19 prevention such as Masks/

Sanitizers etc.
e) Exhaust fans for proper ventilation.

f) Dust cleaning equipments such as
electronic air filters, vacuum cleaners,
etc.

Annual Report 2021-22

Progressive use of Official Language Hindi
in PIB Headquarters

All possible efforts are made in Press
Information Bureau towards the progressive
use of official language Hindi for the observance
and implementation of the various orders
and instructions issued by the Department
of Official Language including targets fixed
in the Annual Programme under the Official
Language Act, 1963 (as amended in 1967) and
the Official Language Rules, 1976 (as amended
in 1987). The Official Language Implementation
Committee (OLIC) in this Bureau monitors
the status of the implementation of Official
Language Policy in the Bureau office. The
quarterly meetings of the committee are held
regularly under the chairmanship of Principal
Director General (M&C) and various issues
like Hindi training, press releases, inspections
of regional/branch offices regarding the use
of Hindi etc, are discussed in the meeting. In
addition, the regional/branch offices are visited
by the officials of PIB Headquarters from time
to time to apprise them of the official language
policy and rules and review the status of its
implementation in these offices. The content
is available bilingually on the PIB website.
The office is inspected by the Parliamentary
Committee on Official Language from time to
time.

Like every year this year also, Hindi
Pakhwada was organized in the Press
Information Bureau (HQs) from September 1
to 15, 2021. During Pakhwada various Hindi
competitions like Essay writing, Translation,
Noting & Drafting, General Hindi Knowledge
Competition, Hindi Typing & Hindi Stenography
and Hindi dictation Competition for MTS were
held in which a large number of officers/
officials participated.

Grievance Redressal Mechanism

Shri S.N.Choudhary, Additional Director
General (M&C), PIB has been designated as
Staff/Public Grievance Redressal Officer and
all the application received with respect to the
same have been dealt in a time bound manner.

Women Welfare Activities

Internal Complaints Committee (ICCs)




have been constituted in PIB(HQ)/ Regional/
Branch Offices of PIB for redressal of grievances
of the woman staff members as per the
guidelines and norms laid down by Hon’ble
Supreme Court in matter relating to sexual
harassment at work places which has been
included in the CCS (Conduct) Rules, 1964
under Rule-3C. The composition of the
Committee is as under: -

Punitive activities:

i. ~ Number of complaints/references 03

received during the period

Right to Information Act, 2005 Related
Matters

Admn.I Section of PIB has been nominated
as nodal section for RTI related matters in

S.No. | Name Designation Telephone
1. | Ms. Kanchan Prasad Mandlaus, Chairperson Tel: 23488021/
Addl. Director General 231332
2. | Ms. Navika Gupta, Joint Director Member Secretary |Tel: 23385893/
23488140

3. | Shri Prateek Jain, Asstt. Director* Male Member Tel: 23488115
4. | Smt. Mukta Agarwal, Dy. Dir.(OL) Member Tel: 23382145
5. |Smt. Rachna, Section Officer Member Tel: 23385388
6.

Vacant (Nomination to be received shortly)

Outside Member

Vigilance Cell

Vigilance set up of PIB is functioning
under the overall supervision of the Principal
Director General (M&C) who is assisted by
Vigilance Officer (at the level of ADG (Vig.),
Deputy Director (Vig.), Section Officer (Vig.)
and other subordinate staff. Authority and
responsibilities in respect to Vigilance matters
have been delegated to the Head of Regional
Offices also. To deal with the Vigilance matters
in respect of Regional/Branch Offices of the
Bureau, there is one post of Administrative
Officer in the Regional Offices to assist the
Regional Heads in dealing with such matters.
Guidance and instructions are provided to the
Regional Offices from time to time.

Surveillance and detection activities during
the period:

The sections namely General, Press Relation
Section, NMC Cell and Office Automation
Section of the Bureau are earmarked for
surveillance. The staff working in these
sections are considered sensitive. The Officers/
staff working in these sections are rotated time
to time.

PIB (HQs). CPIOs and Appellate Authorities
have been designated to provide information
to citizens seeking information under the RTI
Act as per the instructions of DoP&T.

PIB HQs has already completed the
obligations under Section 4(b)(i) and 4(ii)
which deals with suo-moto disclosure of all
information held by the Public Authority and
uploading the same in the public domain
through its website. Quarterly Report giving
the figures of Applications/Appeals received,
rejected, transferred is uploaded on CIC’s
website regularly within stipulated time limit
under RTI Act 2005.

Activities of Hindi and Urdu Units

Main activities of Hindi and Urdu Units
consist of preparation of daily press roundup
that includes English translation of headlines
and editorials of Hindi/Urdu dailies, Hindi/
Urdu translation of Press Releases, Features,
Backgrounders, President, Vice President,
Prime Minister’s and Home Minister’s speeches
and translation and vetting of manuals and
booklets etc. Both Hindi and Urdu Units have
issued 16,654 press releases, backgrounders &
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articles in Hindi and Urdu for the period from
April 1, 2021 to November 30, 2021.

NEW MEDIA WING

Set up in the year 1945, the Research,
Reference and Training Division (RR&TD),
was renamed as New Media Wing (NMW) in
2013 and functions as an information-serving
and disseminating unit for the Ministry
of Information & Broadcasting. The two
primary areas of operations of NMW involve
handling social/digital media outreach for the
Government of India, in general, and Ministry
of Information & Broadcasting in particular;
and feedback and analysis of media views and
opinions.

The New Media Wing has been involved
in the dissemination of information on
policies, programmes and achievements of
the Government apart from the events and
campaigns. Major activities under social/
digital media outreach involve:

* Social media communication on
flagship schemes using creative
content in the form of videos, graphics,
online competitions and live coverage
of important government events across
social media platforms.

* Extensive social media coverage and
publicity of India’s prominent freedom
fighters, unsung warriors, eminent
scholars, socio-cultural reformers, and
other esteemed personalities, as part of
‘Azadi Ka Amrit Mahotsav’ campaign.

* Event-based social media campaigns:

a) 360-degree social media coverage
of Union Government’s COVID-19
efforts, with emphasis on World’s
Largest Vaccination Drive, COVID
Appropriate Behaviour, debunking
COVID related misinformation
through dedicated Twitter handle
#IndiaFightsCorona.

b) Films Awards and Festivals such
as National Film Awards, 52nd
International Film Festival of India,
Kashi Film Mahotsav, Himalayan
Film Festival and Cannes Film
Festival, 2022, Padma Awards, etc.

Annual Report 2021-22

c) ‘Operation Ganga’ during the
Ukraine Crisis: M/o I&B was
involved in continuous/real time
dissemination of updates regarding
evacuation efforts of stranded
Indian nationals.

Initiatives and Achievements

NMW has brought in a paradigm shift in
the way information is disseminated till the last
mile of social media users, in a citizen-centric
and compassionate manner. As part of Azadi ka
Amrit Mahotsav, NMW has leveraged emerging
technologies such as Artificial Intelligence,
for giving facial movements to the images of
freedom fighters like Netaji Subhas Chandra
Bose and Dr. B.R. Ambedkar by using their
archival audio speeches from the Parliament
and Prasar Bharati.

In order to reach out to the citizens at
grassroots level across India, new platforms
such as Public App are being utilized for
hyper-local communication and for delivering
information in a proactive and responsive
manner, in the vernacular and regional
languages.

NMW has effectively utilized impactful and
appealing messaging modes such as reels and
memes for Behaviour Change Communication,
especially during the COVID-19 pandemic,
when one of the memes based on the popular
movie Pushpa became so viral that it was carried
as a banner by a local mobile van in Ranchi
(Jharkhand) for field level communication -
transcending beyond social media.




The major campaigns undertaken
by NMW across social media platforms
of the Ministry include ‘Azadi Ka Amrit
Mahotsav’ and COVID-19 management related
communication. For Azadi Ka Amrit Mahotsav,
over 3,000 creatives (including videos and
graphics) related to freedom fighters, unsung
leaders and prominent events of India’s freedom
struggle have been shared across social media
platforms, since the launch of the campaign.
More than 20,000 posts related to various
COVID19 statistics such as vaccine doses
administered and samples tested, prevention
guidelines, myths and facts, and COVID
Appropriate Behaviour have been posted from
dedicated Twitter handle @COVIDNewsByMIB
(#IndiaFightsCorona) since April, 2020

PHOTO DIVISION

Photo Division, Press Information Bureau
(PIB), mandated to provide visual support
through photo coverage of the varied activities
of the Government of India. Established
in October 1959, it is perhaps the only
organization in the country which has a
rich repository of about 10 lakhs negatives/
transparencies preserved in digital format,
beginning from the Pre-Independence era to the
present day. The Photo Division covers about
4,500-5,000 news and features assignments
approximate in a year. The photographs are
also available for sale to the general public as
per approved rates.

Functions

1. Provides visuals (stills) to the media
units of the Ministry of Information &
Broadcasting for further dissemination to
the media.

a) Press Photo Publicity of Press
Information Bureau is completely
supported by Photo Division.

b) BOC’s Exhibition wing is supported
by the Photo Division in preparation
of life size prints and other photo

related requirements.

2. Providing and documenting of photo
coverage for the offices of Hon’ble

President, Hon’ble Vice-President, Hon’ble
Prime Minister, Hon’ble Speaker, Cabinet
Ministers and other important public
events.

3. Provides support to the XP Division of
Ministry of External Affairs in terms of
extensive coverage of visiting Heads of
States/Governments. A special album
containing the photographs of the visiting
dignitaries is presented to them by the
Division.

4. Supplies photographs on payment basis
to the non-publicity organizations, private
publishers and general public as per the
pricing scheme.

Synergy with other Media Units

Photo Division has evolved with the
changing times to support the digital
requirements of sister media units. The
News Photo Network of the Division has been
functioning on complete digital mode to avoid
the delay in sending photographs to the Press
Information Bureau and concerned stake
holders. Digital camera equipment is being
utilized with V-data cards to transmit images
digitally from venue itself for the coverage of
assignments of Vice President, Prime Minister
and visiting VVIP’s. The Division caters to the
requirement of life size digital inkjet images by
BOC for the exhibitions it organises and also
provides visual support to Publication Division.

Production Figures

The number of assignments covered,
images acquired, uploaded prints, albums
prepared are as under:

1. | News and Features 1,202
assignments covered

2. |Images sent/uploaded 4,864/4,275
in PIB website

3. | Images uploaded in 4,320
Photo Division website

4. | Digital images acquired |2,32,107
in house

S. | Digital Print made/ 699
supplied
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BUREAU OF OUTREACH
AND COMMUNICATION
(BOC)

Bureau of Outreach and Communication
(BOC) was set up on December 8, 2017 by
integration of the erstwhile Directorate of
Advertising and Visual Publicity (DAVP),
Directorate of Field Publicity (DFP) and Song
& Drama Division (S&DD). The Bureau aims
at providing a 360 degrees communication
solutions to the Ministries/Departments/
Public Sector Undertakings (PSUs)/
autonomous bodies. It acts as an advisory
body to Government on media strategy.
With 23 Regional Outreach Bureaus (ROBs)
and 148 Field Outreach Bureaus (FOBs), BOC
is engaged in educating people, both rural
and urban, about the Government’s policies
and programmes to elicit their participation
in developmental activities. This is ensured
by the Bureau using different vehicles of
communication viz. Print Media advertising,
Audio Visual Campaigns, dissemination
through Exhibitions, Outdoor Campaigns and
New Media etc.

Branding of the Government as prime
facilitator of people’s empowerment and
positioning of messages through Print, Audio-
Visual, Outdoor, Digital Media to realize
the same, is BOC’s mandate. Advertising
and Visual Communication Division of

BOC is the nodal division of the Bureau for
dissemination of information about various
schemes and policies of different Ministries &
Departments of Government of India, Public
Sector Undertakings (PSUs) and autonomous
bodies. It undertakes campaigns to inform
and educate rural and urban people about
the Government’s policies and programmes by
running campaigns/release of advertisements
through available vehicles of communication
viz. Print, Audio Visual, Outdoor, Digital and
New Media.

Folk Communication Division of BOC
carries out inter-personal communication
through live media utilizing wide range of
performing arts such as Drama, Dance-
Drama, Composite-Programme, Puppetry,
Ballets, Operas, Folk and Traditional Recitals,
Mythological Recital and other Local Folk &
Traditional Forms.

Field Communication Division
undertakes direct and interpersonal
communication programmes to create
awareness amongst the masses, particularly
in rural and semi-urban areas. ROBs and FOBs
accordingly seek to empower people through
information to enable them to avail the benefits
from such programmes/schemes. It organizes
ground activation and integrated outreach
programmes. Integrated Communication and
Outreach Programmes (ICOPs) are organized
with the support of various stakeholders.

With integration of erstwhile DAVP, DFP
and S&DD, programmes are increasingly
organized in integrated manner with special
outreach and folk components together. The
ICOP aim at leaving a greater impact ensuring
behavioural change and creating stakes in
developmental process.
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Important Activities:

Azadi Ka Amrit Mahotsav:

Azadi Ka Amrit Mahotsav is an initiative
of the Government of India to celebrate
and commemorate 75 years of progressive
independent India and the glorious history
of its people, culture and achievements.
Celebrating the Azadi Ka Amrit Mahotsav,
Bureau of Outreach and Communication
(BOC) is organizing country wide campaign
through its Regional Outreach Bureaus and
Field Outreach Bureaus. Various ICOPs,
Cultural Pragrammes, Exhibitions and Social
Media Campaigns are being carried out across
the country to convert this Mahotsav into a
‘Janandolan’. The highlights of Azadi Ka Amrit
Mahotsav Programme carried by BOC are as
under:

J Iconic Week:

»  Aspartof ‘Azadi Ka Amrit Mahotsav’(AKAM)
celebrations, the Ministry of Information
& Broadcasting observed the Iconic
Week from August 23-29, 2021. During
the iconic week assigned to Ministry of
Information and Broadcasting an e-Photo
exhibition on “Making of the Constitution”
prepared by BOC was launched by Shri
Anurag Singh Thakur, Union Minister for
Information & Broadcasting and Youth
Affairs & Sports at National Media Centre,
New Delhi on August 27, 2021.

» During the week Regional Bureaus and
Field Bureaus organized different activities
which included:

* 88 ICOPs across the country

* 1,016 cultural programmes through
Private Registered Troupes (PRTs) of the
Folk Communication Division

* Infographic Series on Azadi Ka Amrit
Mahotsav:

» Toremember and to give recognition to the
unsung heroes of freedom struggle, BOC
started infographic series on Whatsapp
Groups across the country as part of ‘Azadi
Ka Amrit Mahotsav’ (AKAM) celebrations.

» Unsung Heroes are being remembered
through these infographics, Twitter tweets,
Facebook posts, Instagram posts.

»  With total 385 WhatsApp Groups across
the country comprising Newspapers, TV
Channels, FM Stations, Outdoor Media
Agencies, Multimedia Agencies and opinion
leaders from education institutions,
local administration, Non-Government
Organisations approx 8,11,177 people
are reached out daily through multiple
messages.

» 124 Infographics on as many unsung
heroes/lesser known events relating
to freedom movements have been
disseminated till January 12, 2022.

» A Booklet on Azadi Ka Amrit Mahotsav was
also printed for broader dissemination.

. ICOPs, Exhibitions, Cultural Programmes
on Azadi Ka Amrit Mahotsav:

» Celebrating Azadi Ka Amrit Mahotsav
Regional Outreach Bureaus and Field
Outreach Bureaus organized 418
Integrated Communication & Outreach
Programmes (ICOPs), 52 Photo exhibitions,
1,412 cultural programmes and 245 other
programmes on the theme Azadi Ka Amrit
Mahotsav.

100 Crore Vaccination:

> To combat the biggest pandemic in
100 years, the nation created history
on October 21, 2021 by crossing the
milestone of 100 crore vaccinations.

»  On this occasion, BOC launched a massive
campaign to mark the achievement.
Hoardings, banners and standees were put
up across the country by BOC Hqgrs. and
its Regional Bureaus and Field Bureaus.

» BOC also networked with major PSUs for
wider dissemination of the message and
more than 50,000 hoardings/banners
were displayed in Hindi and other Indian
languages.

» ROBs/FOBs of BOC organized 9 Integrated
Communication & Outreach Programmes
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(ICOPs) also on the theme “Lakshya Vishal
Uplabdhi Bemisal — India’s journey of 100
crore vaccination.”

“Free vaccination for All” Campaign:

>

Print Advertisement: BOC issued a Half
Page vertical Print Advertisement (colour)
on “Free Vaccination for All” campaign
in prominent Newspapers across the
country. Approximately 300 prominent
newspapers in 15 languages were covered
under the print campaign.

Outdoor Campaign: BOC also organised an
outdoor campaign to generate awareness
among people about free COVID-19
vaccination drive launched by Government
of India. The outdoor display was carried
out on more than 6,100 locations/sites
at vantage points across the country to
ensure maximum reach to the public.

Designing and Printing of posters for
“Free Vaccination for All” campaign:
To reinforce information and generate
awareness about COVID-19 free
vaccination drive among public, posters
were designed, printed and displayed in
the premises of Government offices and
other public spaces.

Campaign on “Helpline Numbers:

>

A Campaign through Newspapers (Strip
ad) was launched in the month of May,
2021 for disseminating the information
pertaining to the Four National Helpline
Numbers - Helpline Number of M/o
H&FW, Child Helpline Number, Senior
Citizens Helpline Number and Helpline
number for psychological support.

Newspaper Advertisement: A Strip
advertisement (colour) on COVID-19
National helpline Numbers was also issued
in prominent Newspapers in Delhi in June,
2021.

Bulk SMS campaign on “Helpline
Numbers”: The bulk SMSs were sent to
more than 50 lakh subscribers in Delhi in
June, 2021.

Annual Report 2021-22

Safai, Dawai Aur Kadai: Jeetenge Corona
Se Ladai:

>

BOC launched another campaign “Safai,
Dawai Aur Kadai: Jeetenge Corona Se
Ladai” during the month of April, 2021.

Hoardings, Banners, Posters, Standees
were installed across Delhi and other parts
of the country, particularly in and around
the Government Offices as well residential
areas.

Print Campaign on PM-Kisan Samman Nidhi:

>

One Half Page Pan India Print Advertisement
(colour) was issued by BOC on behalf of
M/o Agriculture and Farmers Welfare on
Transfer of PM-Kisan Samman Nidhi of
more than Rs. 20,000 crore to more than
10 crore farmers on December 31, 2021.

A Pan India Full Page Print Advertisement
(colour) was issued by BOC on behalf of
M/o Agriculture and Farmers Welfare
on Pre-Vibrant Gujarat Summit-2021,
Natural Farming-National Conference on
December 15, 2021.

One Half Page Pan India Print Advertisement
on Special Relationships with Sikhs (color)
was issued by BOC.

Gandhi Jayanti Celebration:

>

A Print Advertisement (colour) was
also issued by BOC on the occasion,
in prominent Newspapers and selected
journals across the country.

To mark the birth anniversary of Mahatma
Gandhi on October 2, 2021 ROBs/FOBs
organized 22 ICOPs.

Janjatiya Gaurav Divas:

>

On the occasion of declaration of 15%™
November, the Birth Anniversary of
Bhagwan Birsa Munda as Janjatiya Diwas,
A full page print advertisement (colour)
was issued in prominent Newspapers on
pan India basis.

ROBs/FOBs of BOC celebrated Janjatiya
Gaurav Divas on November 15, 2021 to




mark the birth anniversary of Bhagwan
Birsa Munda, and organized 9 ICOPs and
08 Webinars on the theme.

National Unity Day Celebration:

>

A Print Advertisement (colour) was also
issued by BOC on the occasion of National
Unity Day in prominent Newspapers and
selected journals across the country.

52 ICOPs were organized on the theme
of National Unity Day. During the
programmes, endeavour was taken
to solidify the bond of oneness and
unification among the people of diversified
cultures.

Independence Day Print Campaign:

>

BOC issued a Half Page Print Advertisement
(colour) on the occasion of Independence
Day in 1,700 prominent Newspapers and
selected journals across the country. A
quarter page black and white Advertisement
was also issued in approximately 4,000
Newspapers and magazines across the
country.

For the first time, a video was embedded in
the Independence Day Print Advertisement
through a QR code. Integration of
traditional media with Digital medium
was done by BOC and thus opened
up a new arena in Government
communication.

BOC started its own YouTube channel.
BOC twitter handle recorded 5 lakh
impressions in the month of August.

Tokyo Olympics:

>

BOC designed and displayed Hoardings
at various vantage points in Delhi
congratulating Tokyo Olympic Medal
Winners at Olympics 2020.

ROBs and FOBs conducted extensive
media campaign to showcase the spirit of
Olympics and to highlight the performance
and achievements of Indian athletes
through Social Media by sharing creative’s
like songs, slogans, videos, quizzes, etc. to

amplify the message of upcoming Tokyo
Olympics.

Digital Calendar & Diary of Government of
India:

>

In sync with decision
of Government of India
towards adopting
digital technological
innovations which
is also economical,
efficient and effective,
this year also (2022)
BOC developed the
Digital Calendar and

S
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Diary App of Government of India.

The App provides latest information on
various schemes, events and publications
of the Government of India. Official
holidays and various important dates
can also be accessed through this Digital
Calendar.

Application is available in Hindi and
English and other 11 Indian regional
languages.

New India Samachar

>

>

To disseminate information on the
initiatives and schemes of Govt. of India,
a fortnightly titled “New India Samachar”
was started by BOC in August, 2020.
Publication of the fortnightly is continuing
in the year 2021-22 also.

The fortnightly is being printed in 13
languages and 4 lakh copies are distributed
to all Gram Panchayats, Zila Parishads,
Blocks, people’s representatives in
Parliament and State Legislatures, Union
Ministers, Governors, Chief Ministers,
Secretaries, Educational Institutions,
senior functionaries of State Governments
etc.

E-versions of New India Samachar are sent
to more than 6.5 Cr. readers in flip book
as well as PDF format in all 13 languages
via emails using E-Sampark platform of
MyGov India.
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» Banner of New India Samachar is hosted
on homepage of all Government websites
including Ministries, Departments and
PSUs with built in e-magazine in all 13
languages.

Other Awareness Activities by ROBs/FOBs:

Social Media Activities

i) Awareness Campaign on COVID-19 and
other Flagship programmes

Since April, 2021, due to COVID-19
pandemic restrictions on outdoor/field
activities, 23 ROBs and 148 FOBs of BOC
conducted awareness through Telephonic Calls
and Social Media such as SMS, Facebook posts,
tweets and re-tweets on Twitter, messages and
posters through WhatsApp & Instagram and
through Webinars etc. for spreading various
messages having impact on containment of
COVID-19, Vaccination Roll Out, Importance

Details of Social Media Activities:

Mental Health etc. to ensure COVID appropriate
behaviour for the awareness of the general
public on COVID-19 Appropriate Behaviour
and Vaccination.

Besides these COVID related topics,
webinars were also organised on different
flagship programmes/schemes/policies of GOI
by different ROBs across India.

iii) Omnline competitions

ROBs organized various competitions
through online virtual platforms, which
included Yoga Video competition, Elocution
Contests, Essay Writing, drawing and Quiz
competitions on different themes like COVID-19
Appropriate Behaviour, Vaccination and other
flagship programmes of Government of India
by coordinating with local body institutions,
Schools, Colleges, NGOs, Anganwadi Centres,
ASHAs and other Central and State Government
Departments.

Total Total Total Total Total No. Total Impre- | Webinars
No. of No. of No. of No. of | of Posters/ No. of ssions
Telephonic| SMS Facebook | Tweets | Messages/ |Instagram
calls sent posts. and Videos Posts
Retweets | circulated
on
WhatsApp
1,35,643 |1,16,831| 1,64,565 | 5,48,681 | 7,61,469 56,224 | 72,77,651 920

of Vaccination, Myth Buster, Fake News Alerts,
Experts advice on issues related to COVID-19,
100 crore vaccination achievement etc., and
various GOI Decisions and Initiatives.

ii) Webinars

During the period from April to December,
2021, ROBs organized 920 webinars on
various themes like COVID-19 Appropriate
Behaviour, Vaccination Roll Out, Importance
of Vaccination, Home Isolation and Precaution
remedies, Boosting Immunity Power, Black
fungus. Swachhta during pandemic, Myths &
Facts in COVID-19, Common Yoga Protocol,
Environment, Yoga and Covid Prevention,

Annual Report 2021-22

Integrated Communication & Outreach
Programmes (ICOPs)

In post-lockdown period BOC through
its ROBs and FOBs organized 760 ICOPs
and disseminated important information on
welfare schemes of GOI as well as on various
aspects of Novel Corona Virus (COVID-19) and
vaccination. The components of the ICOPs
were public meetings, public announcements,
public rally, Cultural programmes (Nukkad
Nataks, Street Play, and Folk Dances
etc.), Exhibitions, sports/painting/poetry/
rangoli/quiz competitions, debate/seminar/
symposium etc. and distribution of pamphlets
etc.




Jagriti Rath Campaign (Mobile Van)

Some of ROBs have also conducted Jagriti
Rath Campaigns through Mobile Vans/Auto
Rickshaws/E-Rickshaws/Tri-Cycles etc. with
pre-recorded audio clips and messages to
create awareness about COVID-19 Appropriate
Behaviour, Vaccination Drive and other welfare
Schemes/policies of GOI.

Ek Bharat Shreshtha Bharat

FOBs/ROBs conducted quizzes, elocutions,
paintings, patriotic songs and essay writing
competitions on EBSB through social media
components i.e. Facebook, Twitter, WhatsApp
and Instagram etc., for increasing awareness
among the students and the younger generation
particularly. They also organized 32 webinars
on EBSB on different topics thereby promoting
Ek Bharat Shrestha Bharat to implement the
objective of strengthening the engagement

between all the States/UTs through pairing.

In post-lockdown period from July,
2021, all ROBs and FOBs of BOC started
field programmes maintaining COVID-19
Appropriate Behaviour and organized 20
Integrated Communication & Outreach
Programmes (ICOPs) and 15 other field
programmes on Ek Bharat Shrestha Bharat
(EBSB).

Poshan Maah — Nutrition Month

From April, 2021 to December, 2021, FOBs/
ROBs organized 41 webinars on “Nutrition
Week and Poshan Maah” related topics. In post-
lockdown period from July, 2021, all ROBs
and FOBs of BOC started field programmes
maintaining COVID-19 Appropriate Behaviour
and organized 127 Integrated Communication
& Outreach Programmes (ICOPs) and other
field programmes on Poshan Abhiyan i.e.
Nutrition week and Nutrition Month.

Publicity activities in Minorities concentrated areas:-

Total Total Total Total No. of | Total No. Total Total No. of

No. of No. of No. of Tweets and | of Posters/ No. of No. of ICOPs
Telephonic| SMS | Facebook Retweets Message | Instagram | Webinars | organised
Calls made | sent Posts (with /Videos Posts organized

‘Impressions’) | circulated
on
WhatsApp
49,554 64,265 | 32,665 1,55,312 2,15,664 | 10,56,179 174 48
Publicity activities in Left Wing Extremism (LWE) affected areas:-

Total No. of | Total No. of | Total No. of [ Total No. of Total No. Total Total No.
Telephonic | SMS sent by | Facebook Tweets and | of Posters/ No. of Webinars
Calls made ROB Posts Retweets Message Instagram

by ROB (with /Videos Posts

‘Impressions’) [ circulated
on
WhatsApp
10,420 4,955 15,109 24,563 20,923 2,582 88
No. of Soochana Total No. Total No. Cultural
Raths of SOPs of ICOPs programmes
3 31 47 152
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International Day of Yoga

During the month of June, the International
Day of Yoga (June 21, 2021) was observed by all
ROBs/FOBs through social and digital media
platforms. The video blogging contest organized
by Ayush Ministry on the event was promoted
on various platforms of ROBs.

ROBs also organized Online Virtual Yoga
Sessions on the day and experts from prominent
Yoga Organization and Journalists also
participated in the live Yoga Demonstrations
to promote Yoga among general public.

On the International Yoga Day, ROBs
organized 75 Webinars on Common Yoga
Protocol on the topics like “Relevance of Yoga in
the context of pandemic COVID-19”, ‘Yoga and
Mental Health’ etc. ROBs were also conducted
25 live Yoga demonstrations in collaboration
with States AYUSH Mission and under reputed
Yoga instructors to promote Yoga and making
people fit and healthy.

Constitution Day

ROBs/FOBs organized 34 ICOPs on
Constitution Day. ROBs also conducted 10
webinars on the themes related to ‘Constitution
of India’ and ‘Fundamental duties of Citizens’.
They also conducted quiz, elocution, painting
and essay writing competitions during the
programmes for increasing awareness among
general public and the younger generation
particularly.

Statistical Data (Achievements from April
to December, 2021)

1. |[Total No. of ICOPs 760

2. |Total No. of Mobile Van/ 5,300
Jagriti Rath Campaigns days

3. | Total No. of Cultural 1,230
programmes

4. | Total No. of other 270
programmes

5. |Total No. Webinars 920
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REGISTRAR OF NEWSPAPERS
FOR INDIA (RNI)

The Office of the Registrar of Newspapers
for India (RNI) was set up on July 1, 1956,
on the recommendation of the First Press
Commission in 1953 and by amending the
Press and Registration of Books Act (PRB),
1867. An attached office with the Ministry of
Information and Broadcasting, RNI executes
statutory and non-statutory functions.

Functions

RNI maintains a Register of Newspapers
and Publications, published across the
country, issues Certificate of Registration
to newspapers and publications, informing
District Magistrate (DM) concerned about
availability of titles for fresh newspapers and
scrutinizes and analyzes the annual statements
submitted by the publishers of newspapers
and publications. RNI also submits an annual
report on the print media scenario in the
country, entitled Press in India’, to the Ministry
of Information and Broadcasting by December
31 every year.

Under its non-statutory functions, RNI
authenticates self-declaration certificates
for import of newsprint to actual user
publications registered with RNI. The
office also conducts circulation verification of
registered publications, through designated
officers of PIB, on the basis of requests received
from the publishers or the instructions of the
Ministry of I1&B.

Title Verification

During April 2021 to November 2021, RNI
processed 7,519 applications for verification of
title out of which 3,809 titles were approved.
List of all the verified titles is available on
the website of RNI, www.rni.nic.in. The title
verification status letter is also made available




on the website of RNI for download by the
applicants.

De-Blocked Titles

As many as 276 titles were de-blocked
between April to November, 2021 and
made available for verification to intending
applicants.

Registration

Out of 1,44,520 publications registered
as on March 31, 2021, 20,512 are daily
newspapers and 1,24,008 other periodicals. As
many as 844 publications have been registered
(fresh & revised) during April 1 to November
30, 2021. An entry in this regard is also made
in the register of RNI. Also details of registered
newspapers and publications is available on
the website of RNI.

Annual Statement

As per Section 19D of the PRB Act, 1867,
an Annual Statement in Form-II prescribed
in the Registration of Newspapers (Central)
Rules, 1956 is required to be submitted by
the registered newspapers and publications
to the Press Registrar on or before the last
day of May each year. The publishers are also
to print every year in the first issue of their
respective publications (brought out after the
last day of February) a statement indicating
the ownership and other relevant particulars
in Form IV. As many as 32,938 publications
filed Annual Statements for 2020-21.

Online submission of Annual Statements,
which commenced during 2013-14, is being
successfully implemented.

Automation

At present, application for titles can
be filled online. Apart from computerized
processing of title verification and registration,
all the verified titles are put on RNI website and
can be downloaded. With the introduction of
this facility, any person/prospective publisher
can access the existing title data base, which is
available State/Language-wise. In the second
phase of digitalization, various procedures of
the office, including application for registration
will be made completely online.

Publication of “Press in India”

As per Section 19(G) of the PRB Act,
1867, the Press Registrar submits to Central
Government an Annual Report titled ‘Press in
India’ by December 31 every year. RNI brings
out the report ‘Press in India’ by analyzing
and compiling the growth of print media in the
country based on the Annual Statements filed
by the publishers. Since 2013-14, the Press
in India is also being brought out in digital
format and is available on the RNI website:
www.rni.nic.in.

Circulation Verification

Regular circulation check/verification
of publications is done to reconfirm the
circulation data/figures submitted by the
publications in their annual returns/report. As
per the new Print Media Advertisement Policy
by the Ministry of Information & Broadcasting
w.e.f. August 1, 2020, circulation verification
by Registrar of Newspapers for India (RNI)/
Audit Bureau of Circulation (ABC) has been
made compulsory for publications claiming
circulation above 25,000 copies.

Newsprint

RNI and the regional branch offices of Press
Information Bureau (PIB) authenticate the
self-declaration certificate of the publications
registered with RNI for import of newsprint on
actual user condition basis as per EXIM policy
of the Ministry of Commerce & Industry. RNI is
now working in co-ordination with Central
Board of Indirect Taxes and Customs (CBIC)
through e-Sanchit for import of newsprint.

Official Language

Office of RNI organized a Hindi Pakhwada
during September, 2021 wherein different
programs and competitions were held to
promote the use of Hindi in official work.

Public Grievance and RTI

A Public Grievance Cell is functioning in
this office. Publishers can send their query
through e-mail pqrc-rni@nic.in, directly or
through RNI website. A Deputy Press Registrar
has been designated as the head of the internal
Grievance Redressal machinery of this office.
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As many as 376 applications received under
R.T.I. Act during April to November, 2021 were
answered to.

Citizen’s Charter

Citizen’s Charter has been prepared and
posted on the official website of this office:
www.rni.nic.in.

DIRECTORATE OF
PUBLICATIONS DIVISION

Publications Division, a repository of
books and journals highlighting subjects
of national importance and India’s rich
cultural heritage, was established in 1941.
It has emerged as a premier publishing
house of the Government of India, enriching
national knowledge repository in preserving
and showcasing India’s heritage with quality
publications on land and people, history of
freedom movement, art and culture, flora and
fauna, biographies of the builders of Modern
India during the freedom movement, leading
lights in the field of culture, philosophy, science,
literature, etc., chronicling the contemporary
with bringing out speeches of the Presidents/
Prime Ministers, books on contemporary
science, economy, history and other subjects
with underlying focus on Indian society and
readership; and bringing out both fiction and
non-fiction children’s literature. Besides these,
DPD also brings out its regular and mandatory
publications — India and Bharat.

Publications Division has published several
books on Gandhian thoughts including the
Collected Works of Mahatma Gandhi (CWMG)
in 100 volumes in English. This collection is
considered to be the most comprehensive and
authentic collection of Gandhiji’s writings.
Publications Division, in collaboration with
Gujarat Vidyapeeth and under the supervision
of Gandhian scholars, has also prepared

Annual Report 2021-22

an e-version of the [# e
Collected Works of COLLECTED
Mahatma Gandhi WORKS
(e-CWMG), fully OF
searchable master MﬂI‘iA.TMA.

copy, in the form of
a well-designed set of
DVDs which is also
hosted on the Gandhi
Heritage Portal. DPD
in collaboration with
National Gandhi
Museum, New Delhi
completed a comprehensive e-compilation on
Mahatma Gandhi “Gandhi for Digital Era”.
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Publications Division also brings out four
monthly journals Yojana, Kurukshetra, Bal
Bharti, and Aagjkal, and a weekly newspaper
Employment News. These periodicals cover
contemporary issues such as economic
development, rural reconstruction, community
development, literature, culture, children’s
literature, and information on employment and
career opportunities.

HIGHLIGHTS & ACHIEVEMENTS

*  Publications Division (DPD) brought out the
selected speeches of Hon’ble President
of India, Shri Ram Nath Kovind one each
in English and Hindi, marking his fourth
year in office. These volumes, titled The
Republican Ethic Vol. IV and Loktantra Ke
Swar Khand 4 contain 38 speeches divided
into 8 categories, include themes like the
ideals of justice, equality, fraternity, non-
violence, universal brotherhood, inclusive
growth, modern dimensions and strategic
growth, and special concern for vulnerable
sections of the society.

* A coffee table book titled Reflecting,
Recollecting, Recounting chronicling the
fourth year in office of the Hon’ble Vice
President of India, Shri M. Venkaiah
Naidu was published by the Publications
Division. Following the Covid-19 protocol,
no release function was held. Instead, a
copy of the book was presented to the
Hon’ble Vice President in New Delhi
on August 27, 2021. The HMIB Shri
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Anurag Singh Thakur, the Secretary, ¢ Publications Division bagged ten awards

MIB Shri Apurva Chandra and JS (P&A), for Excellence in Book Production for
Shri Vikram Sahay were present in the the year 2021. These were given away by
function. The book runs into 183 pages Federation of Indian Publishers (FIP) at a
and captures, through words and pictures, function in New Delhi on September 17,
the variegated activities of the Hon’ble Vice 2021.

President, including his travels in India.
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Union Minister for Information & Broadcasting, Youth Affairs and Sports, Sh. Anurag Singh Thakur
presenting the first copy of book titled Reflecting, Recollecting, Reconnecting to the Hon’ble Vice President,
Sh. M. Venkaiah Naidu, in New Delhi on August 27, 2021. The Secretary to the Vice President, Dr. I.V. Subba
Rao, the Secretary, Ministry of Information and Broadcasting, Sh. Apurva Chandra and Senior officials of
the Information & Broadcasting Ministry are also seen.
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* Under the New Education Policy (NEP),
inclusive education for all divyang children
is being promoted and institutionalised.
Moving forward, Publications Division,
in association with National Institute
for the Empowerment of Persons with
Visual Disabilities (NIEPVD) (Divyangjan)
has initiated the process for producing
disabled-friendly books such as Braille
books for the visually challenged,
books in large font for persons with low
vision, books in Indian sign language
for the hearing impaired, audio books,
and so on. This is a new initiative and is
still at a nascent stage. DPD is keen on
producing such books on-demand and is
in discussion with NIEPVD for the same.

* Publications Division released Pandit
Bhimsen Joshi: Celebrating His
Centenary authored by Kasturi Paigude, a
classical music exponent and academician,
at a function held at Soochna Bhavan
in New Delhi on September 7, 2021 in
the presence of senior Dhrupad vocalist
Padma Shri, Ustad Wasifuddin Dagar and
Padma Shri, Dr. Kiran Seth, founder of the
Society for Promotion of Indian Classical
Music and Culture Among Youth (SPIC-
MACAY).

. Union Finance Minister, Smt. Nirmala
Sitharaman released DPD’s publication on
one of the greatest Tamil literary figures of
all time, Mahakavi Subramania Bharathi
at a function in Bharathi’s birth place
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Ettayapuram, in Thoothukudi district of

Tamil Nadu.
. Publications =
Division
celebrated the ,_,fm.
iconic week on | "t
‘Azadi Ka Amrit
Mahotsav’ from ’"h.n,,':':fﬂ

August 23-29,
2021.During
the week, DPD
initiated a
podcast series, Jashn-e-Azadi, which
reviews and talks about the various
books published by the Division. The
episodes are available on major podcasting
platforms like Spotify and Amazon Prime
Music, as well as on DPD’s social media
platforms.

Fuabomh o)

MAJOR ACTIVITIES

Publication of Books

In the year 2021-22, Publications Division
brought out 160 books till December 2021. Of
these, 43 were in English, 99 in Hindi, and 18
in regional languages. Some prominent ones
are: Selected Speeches of the President of
India, delivered in his fourth year in office—The
Republican Ethic Vol, IV (English) and Loktantra
Ke Swar Khand 4, coffee table book Reflecting,
Recollecting, Reconnecting, chronicling the
fourth year of the Hon’ble Vice President;
Bharat ke Nyayalaya-Ateet se Vartman Tak in
Gujarati and Tamil. These were brought out
as part of DPD’s continued efforts to bring
out books on apex institutions of the country.
Other prominent titles include: Warrior
Democrat: Syama Prasad Mookerjee; Netaji - A
Life in Pictures; Bhimsen Joshi- Celebrating
His Centenary; Being FTII; and Balancing the
Wisdom Tree - Anthology of Women Alumni. Both
these titles of Film and Television Institute of
India (FTII) were commemorative compilations
marking the 75 years of the premier institute.

Azadi Ka Amrit Mahotsav

Publications Division continues to publish
books under the series Azadi Ka Amrit Mahotsav




with the subject of unsung freedom fighters and
different aspects and achievements in various
fields during the last 75 years of Independence.
By December 2021, six books, namely, The
Story of Partition and The Story of Rehabilitation
in English, and Bharat Vibhajan ki Kahani,
Zabtshuda Geet, and Zabtshuda Tarane in
Hindi were brought out by the Division. For the
financial year 2022-23, around 10-12 books of
the series are in the pipeline.

To mark Azadi Ka Amrit Mahotsav, DPD
organised physical, virtual, and in-situ book
exhibitions showcasing books on Indian
Freedom Movement, Builders of Modern India,
etc., at DPD Book Gallery, Soochna Bhawan,
New Delhi and in Kolkata, Mumbai, Telangana,
and Bihar.

Yojana, Kurukshetra, Bal Bharti, and
Aajkal came out with numerous special
articles, pictorial collages, and archival
photographs for commemorating 75 years of
Independence. Employment News also started
a series on unsung freedom heroes.

Ek Bharat Shrestha Bharat

The on-going Ek Bharat Shreshtha
Bharat (EBSB) programme aims to enhance
interaction and promote mutual understanding
between people of different states/UTs. Under
it, activities are carried out to promote a
sustained and structured cultural connect
in language learning, culture, traditions
and music, tourism and cuisine, sports and
sharing of best practices, etc. Publications
Division too has been bringing out books/
special issues of its journals under this series.
Fifteen books with inspirational content for the
youth and highlighting the cultural diversity
of the country were selected for translation
in 15 regional languages of the country. Till
December 2021, 160 titles had been published.
Apart from these, other titles that are being
translated in regional languages include:
Gandhi Katha, Deen Dayal Upadhayay, Keshav
Baliram Hedgewar, and San Sattavan ke Bhule
Bisre Shaheed.

Publication of Journals

The Division publishes a total of 18
periodicals which include Yojana in English,

Hindi and 11 other languages, Kurukshetra
(in English and Hindi), Agjkal (in Hindi and
Urdu) and Bal Bharti in Hindi, apart from the
weekly Employment News/ Rozgar Samachar in
English, Hindi, and Urdu. Throughout the
year, apart from focusing on other key issues
befitting their respective genres, all these
journals, consciously and continuously,
published articles on Amrit Mahotsav and on
the life, ideals and thoughts of Gandhiji.

a) Yojana (English, Hindi and 11 regional

languages)
YOS
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Yojana,
published since
1957, is a journal
devoted to the
theme of economic
development in 13 e
language editions—
English, Hindi,
Gujarati, Assamese,
Bengali, Kannada,
Marathi, Malayalam,
Odia, Punjabi, Tamil,
Telugu and Urdu.

Azadi Ka Amrit Mahotsav

As the nation celebrates Azadi Ka Amrit
Mahotsav, this theme was reflected regularly
in articles published in Yojana’s various

issues during the year. The special issue
of January 2022 focused on Azadi Ka Amrit
Mahotsav, showcasing development in various
fields like science, economy, self-reliance, and
progress of the people and society. In this
collectable issue, articles on India as a Space
Power’, ‘Economic Transformation’,'Swadeshi
Entrepreneurship’ and ‘Role of Media’ were
published, with contributors like former ISRO
Chief K Sivan, IIFT Vice Chancellor Manoj
Pant and DG IIMC Sanjay Dwivedi. Other
special issues of the journal include Jal Jeevan
Mission, Panchayati Raj and Union Budget.
Apart from this, issues focused on Atmanirbhar
Bharat, National Education Policy 2020, Public
Administration, Science and Technology,
Health and Environment, and Nari Shakti were
published. A competition was organized by
Yojana Hindi as well as English where young
readers were asked to pen down experiences
and their contributions during the lockdown.
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b) Kurukshetra (English and Hindi)

Kurukshetra is
a monthly journal
being taken out by
the Publications
Division on behalf of
the Ministry of Rural
Development. Being
published since
1952, the journal is
successfully carrying
the message of
rural development
to the masses
through credible and
analytical articles in order to enlighten the
people about different subjects related to rural
development.

During April - December 2021, Kurukshetra
highlighted Government initiatives and
programmes in its issues apart from the
special issues. Articles in different areas
were published on Azadi Ka Amrit Mohatsav.
There has been greater emphasis on Covid-
19-related awareness through articles, and
infographics. Different sectors such as rural
development, agriculture, rural economy,
education, health, women empowerment,
sanitation and skill development, etc., are
being extensively covered in the articles of
the journal. Eminent authors from different
Ministries, NITI Aayog, and subject experts
have been regularly contributing in the
prestigious journal.

c) Aagjkal (Hindi and Urdu)

Being published
in Hindi for more than
75 years, Aagjkal is a
pioneer monthly of
literature and culture.
It published a special
issue (April, 2021) on
the birth centenary
of revolutionary
novelist of the post-
Premchand era of
the Hindi literature,
Phanishwarnath
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Renu. One issue of the journal took up the
various perspectives of children literature. As
done in the past years, poems, stories, book
reviews were used as a medium to promote
Hindi literature this year too. The magazine
featured special articles on poet, journalist and
editor for several decades Mangalesh Dabral,
Saraswati award winner and eminent Marathi
poet & literary critic Sharankumar Limbale,
Bengali poet & critic Shankha Ghosh to name
the prominent ones.

d) Bal Bharati (Hindi)

Bal Bharati, a
special magazine
focused on
children, is being
continuously
published since
1948. The
magazine, which is
published monthly,
helps in imparting
social values in
children through
informative articles,
interviews, short
stories, poems,
quizzes, and a series of pictorial stories, besides
providing them healthy entertainment.

This year the main focus was on Azadi
ka Amrit Mahotsav and awareness and
prevention of COVID-19. A special COVID-19
Visheshank was published in July, 2021. The
journal carried a series of pictorial stories and
special articles on Indian freedom fighters like
Bagha Jatin, Birsa Munda and Zeenat Mahal
and others in each issue for Azadi ka Amrit
Mahotsav.

e) Employment News/Rozgar Samachar
(English, Hindi, Urdu)

Launched in 1976, Employment News,
the flagship job-journal of the Ministry of
Information and Broadcasting, is published
in English, Hindi, and Urdu. It serves as
a single window of information for jobs in
Central and State Governments, Public
Sector Undertakings, autonomous bodies,




and universities. It also publishes admission
notices for professional courses, examination
notices, and results of organisations like UPSC,
SSC and other recruitment bodies.

Participation in Book Fairs/Events/
Exhibitions

Business Wing, at headquarters and
its regional offices, continuously organises
and participates in different book fairs and
events at various levels including those of
international importance.

(a) Virtual Delhi Book Fair 2021:
Publications Division participated in the
2nd edition of Virtual Delhi Book Fair held
from September 3-5, 2021. The Book Fair
was organised by the Federation of Indian
Publishers. Through its virtual stalls, DPD
promoted and sold its publications on the
theme of Azadi Ka Amrit Mahotsav being
celebrated to commemorate the 75 years
of India’s Independence.

(b)

Sharjah International Book Fair:
Publications Division participated in the
40t Sharjah International Book Fair (SIBF
2021) held at Expo Centre Sharjah, UAE
from November 3-13, 2021. The DPD
stall at the international mega Book Fair
was inaugurated by the Consul General
of India in Dubai, Dr. Aman Puri with
Consul (Press, Information, Culture and
Labour) Smt. Tadu Mamu. Continuing the
celebrations of Azadi Ka Amrit Mahotsav,
Publications Division offered the readers

and books enthusiasts more than 150
books on the history of Indian freedom
struggle and freedom fighters. The readers
also got to explore books and magazines
in different Indian languages on themes
such as Art and Culture, History of India,
Eminent Personalities, Language and
Literature, Gandhian Literature, Religion
and Philosophy, and Children’s Literature,
along with premium books on Rashtrapati
Bhawan and Prime Minister’s speeches,
published exclusively by the Publications
Division.
(c) Azadi Ka Amrit Mahotsav: During the
period (April- November 2021), HQ and
regional offices organised 11 exhibition/
events at different venues on the theme
of ‘Azadi Ka Amrit Mahotsav’ out of which
two were in-situ exhibitions, eight were
organized outside the regional office
premises and one was a discussion
programme, highlighting India’s rich
cultural heritage and heroic struggle for
independence. During these exhibitions,
DPD HQ and its Sales Emporia presented
its treasure of books on great Indian
freedom fighters, India’s history and
freedom struggle.

DI

INDIAN INSTITUTE OF MASS
COMMUNICATION (IIMC)

The Indian Institute of Mass Communication
(IIMC), registered as a Society under the
Societies Registration Act, 1860 (XXI of 1860),
came into existence on August 17, 1965. It was
established with the basic objectives of teaching,
training and undertaking research in the areas
of media and mass communication. Over the
past 56 years, the Institute has graduated into
conducting a number of specialized courses to
meet the diverse and demanding requirements
of the rapidly expanding and changing media
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industry in modern times, in keeping with
its original mandate “to make available
facilities for training and research to meet the
information and publicity needs of public and
private sector industries.”

In 2021, IIMC was once again ranked
as the No.1 Institute in the field of Mass
Communication by India Today Group,
Outlook I-Care and The Week Magazine. The
Institute has a vibrant presence on social
media with a verified Facebook Page, an active
Twitter Account, and a YouTube Channel.
All significant activities of the Institute are
communicated and publicised through these
social media platforms. The Institute’s social
media presence has been further strengthened
by the verification /authentication of its Official
Instagram Account.

PG Diploma Courses

IIMC conducts Post Graduate Diploma
Courses in Print Journalism (English, Hindi,

Union Minister of Information and Broadcasting,
Youth Affairs & Sports, Shri Anurag Singh Thakur
addressing the Five-Day Orientation Programme
organized by IIMC.

Annual Report 2021-22

Odia, Urdu, Marathi and Malayalam), Radio
& Television Journalism, and in Advertising &
Public Relations. While for the greater part of
the academic year 2021-22, the Institute offered
PG Diploma courses through online mode due
to the outbreak of COVID-19 pandemic, it is
proposed to start off-line classes tentatively
in January, 2022, subject to permissibility in
view of COVID-19/Omicron threat.

A total number of 5,345 candidates
appeared in the entrance examination for
all the PG Diploma Courses of this Institute
for the academic session 2021-22 which was
held by the National Testing Agency (NTA) on
29.08.2021 through Online Computer Based
Test at 33 centres in 25 cities. Finally, 418
candidates took admission in these courses.

IIMC organised Orientation Programme for
the students of all the PG Diploma Courses for
the academic session 2021-22 from October
25 to 29, 2021. The orientation lectures were
delivered by leaders and intellectuals from
different walks of life and with this, the new
academic session started.

Training of Indian Information Service
Officers

Since its inception in 1965, IIMC has
been functioning as the Training Academy
of the Indian Information Service, (IIS) then
known as the Central Information Service
which is one of the Central Civil Services of
the Government of India. It imparts Induction
training for the IIS Group A Officers, who are
recruited through the Combined Civil Services
Examination conducted by the UPSC. It also




conducts the Foundation Training for IIS
Group B officers, who are recruited on the basis
of prior journalistic experience.

During the year 2021-22, 16 Officer
Trainees of IIS Group A (2019 & 2020 batch)
underwent their Induction Training which
commenced in January, 2021 and concluded
in November, 2021. Meanwhile, 15 OTs of 2018
batch and 03 OTs of 2019 batch completed
their On-the-Job training in month of July,
2021 & January, 2022 respectively and they
got their regular posting on completion of the
two-year probation/training period.

In March 2022, the new batch of 20 OTs
of the 2021 batch along with some OTs of the
earlier 2020 batch commenced their Induction
Training.

Development Journalism

[IMC’s Development Journalism Course is
an endeavour towards promoting international
cooperation and understanding, especially
among countries of the developing world,
through exchange of experience, expertise
and innovations in the field of harnessing
communication as a tool of development.
This is one of the premier courses under the
Indian Technical & Economic Cooperation
(ITEC)/Special Commonwealth Assistance for
Africa Programme (SCAAP) and Colombo Plan
schemes of the Government of India.

After the 7274 Diploma Course in
Development Journalism held in 2020, no
further Development Journalism Course could
be held by the IIMC due to different restrictions,
particularly travel and visa restrictions owing
to COVID-19 pandemic.

Communication Research and Outreach
Activities

IIMC is Asia’s first Institute in India to
have a dedicated Communication Research
Department that has been conducting
research/analysis and impact assessment
studies for various Ministries & Departments
of the Government, UN organizations, etc. The
research focuses primarily on Government
campaigns, and provides quality inputs to the
Ministries to strategize their campaigns and

communication programmes. The Department
has established a benchmark for research in
communication in the last 56 years with more
than 200 research studies on various subjects
and themes ranging from Public Health and
Rural Development to Political Economy of the
Media.

Following are the major research and
training activities undertaken, and ongoing,
by the Department between January 2021 to
December 2021:

i)  Effectiveness of TV Health Programmes on
Health Literacy: An Impact Evaluation of
Lok Sabha TV’s Healthy India Programme
(Commissioned by Ministry of Health and
Family Welfare, Government of India).

Impact Assessment “Jago Grahak
Jago Campaign through Post Offices”
(Commissioned by the Department of
Consumers Affairs, Ministry of Food and
Public Distribution, Government of India).
iii) Developing a Communications Strategy
for Behaviour Change Among the
Indigenous Communities of Meghalaya
(Commissioned by the Meghalaya Basin
Management Agency (MBMA), Government
of Meghalaya, India, financed by the World
Bank).

Community Radio

Since 2015, [IMC has been running its own
Community Radio known as ‘Apna Radio 96.9’.
It has played a vital, supportive, entertaining
and informative role for the community during
the year 2021.

During the second wave of Covid-19 and
subsequent lockdown, Apna Radio was a pillar
of support and source of correct information.
It consistently produced programmes that
helped instil faith, hope and confidence in
the community by taking up issues that were
of paramount importance to the people. The
programmes were focused on providing correct
information about treatment, physical and
mental health, nutrition, post-Covid care,
Yoga, immunity and vaccination, local news
and information.

Information Sector
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Communication Journals, Magazines and
Textbooks

ITIMC’s Department of Publications
publishes two peer-reviewed research journals:
‘Communicator’ (English Quarterly) and
‘Sanchar Madhyam’ (Hindi Bi-annual). These
journals are the oldest communications journals
published in India. These flagship journals
publish original research on communications
and endeavour to publish the best literature
available in the field of communications and
related branches for the greater benefit of
scholars, practitioners and policy makers.
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Different publications of IIMC

Pt. Yugal Kishore Shukla Library and
Knowledge Resource Centre

During the year 2021, IIMC’s library
has been named as Pt. Yugal Kishore Shukla
Library and Knowledge Resource Centre.

The Institute has the largest specialised
library in mass communication in the country.
It has collected about 37,608 volumes of books
and bound journals on different aspects of
mass communication and allied subjects such
as print media, broadcasting, advertising,
communication, communication research,
public relations, radio and television, film,
information technology and traditional media
in Hindi and English Language.

Plan Schemes & Infrastructure Development

The Plan Scheme ‘Upgradation of IIMC to
international Standard’ was included in the 11t

Annual Report 2021-22

Five Year Plan and approval was accorded for a
total amount of Rs. 62.0 crore. The proposals
under the Scheme include upgradation of IMC,
i.e., construction of additional facilities at the
IIMC Campus, New Delhi, as well as starting
of four new Regional Campuses of [IMC in
Maharashtra, Mizoram, Kerala and Jammu.
In January, 2021, the Hon’ble Supreme Court
has allowed the construction of new additional
institutional buildings at IIMC, New Delhi,
subject to the conditions imposed by the
Central Empowered Committee. As against
this Plan Scheme, [IMC’s proposed conversion
into a Deemed to be University under de novo
category is also under consideration since 2017
which would involve construction of various
infrastructure facilities once the proposal
moves ahead further.

Under the above Plan Scheme, two
Regional Campuses were started at Aizawl
(Mizoram) and Amaravati (Maharashtra) in
2011 and the other two Regional Campuses
were started at Jammu (J&K) and Kottayam
(Kerala) in 2012.

Teaching Aids/Facilities

The Institute strives continuously for the
creation of adequate and suitable infrastructure
support for enabling its students to face the
emerging challenges in the field with confidence.
Constant upgradation of these facilities is
undertaken and during the year 2021 classes
continued to be held in online mode in view
COVID-19 pandemic. For smooth conduct of
online classes, all faculty and academic staff
have been trained in a variety of online teaching
software including Google Meet, G-Suite,
Webex, Microsoft Teams, Streamyard and
Go To Webinar as per practice being followed
since July 2020.

Citizens’ Charter & Grievances Redressal
Mechanism

The New Citizens’ Charter is available
on the IIMC Website and it is revised from
time to time. An officer from the Institute has
been nominated as Public Grievance Officer
and grievances received are examined by the
Institute and promptly redressed with the
approval of the Competent Authority.




To safeguard the interests of the SC/

ST category students and to deal with their
complaints/grievances at both Delhi Campus
and the Regional Campuses, there is a Liaison
Officer for these communities.

Other Key Activities

1.

DG, IIMC has been nominated as a
Member in the newly constituted Society
of the Film & Television Institute of India,
Pune.

IIMC signed a Memorandum of
Understanding (MoU) with Mahatma
Gandhi Central University, Bihar (MGCU)
on March 02, 2021 for pursuing academic
co-operation and co-ordination of mutual
interests. An in-house Urdu Journal
“Aaina” designed and edited by the
students of Urdu Journalism Deptt. of
IIMC was launched on the same day by
DG, IIMC and Vice Chancellor, MGCU.

IIMC organised a Seminar on the occasion
of 175 years of Journalism in Assam
on March 15, 2021 where Dr. Jitendra
Singh, the then Hon’ble Minister of
State (Independent Charge), Ministry of
Development of North-Eastern Region &
Minister of State, Prime Minister’s Office
was the Chief Guest.

[IMC in collaboration with Mahatma Gandhi
Antarrashtriya Hindi Vishwavidyalaya,
Wardha, Maharashtra organised a
Consultative Meeting on Implementation
of “National Education Policy in Media
Education” on March 22, 2021.

For celebrating 130%™ Birth Anniversary
of Dr. B.R. Ambedkar, a Special Lecture
was organised on April 13, 2021 by
the Western Regional Campus of IIMC,
Amaravati on the topic “Role of Babasaheb
Ambedkar in the making of Indian
Constitution”.

IIMC in collaboration with World
Journalism Education Council (WJEC)
and UNESCO organised a Roundtable
Conference on “Journalism Education in

India: Issues and Challenges” on August
10-11, 2021 where eminent guests
and panellists shared their valuable
experiences.

IIMC celebrated its 57% Foundation Day
on August 17, 2021. Foundation Day
lecture was on “Media Education: The
Road Ahead” was delivered by Shri Shashi
Shekhar, Editor-in-Chief, Hindustan.

Dr. L. Murugan, Hon’ble Minister of State of
Information & Broadcasting, visited IIMC
on September 25, 2021 to commemorate
the 105" Birth Anniversary of renowned
thinker, scholar, visionary and propounder
of the philosophy of Integral Humanism Pt.
Deendayal Upadhyay.

Prof. Sanjay Dwivedi, Director General, IIMC
welcoming Dr. L. Murugan, Hon’ble Minister of State
of Information and Broadcasting during his visit at
IIMC on September 25, 2021.

£

10.

On the occasion of Vigilance Awareness
Week, DG, IIMC with all Faculty and
Staff members took integrity pledge
on October 26, 2021 with the theme
“Independent India @75 : Self Reliance
with Integrity”.

Meeting of “Nagar Rajbhasha Karyanvayan
Samiti (South Delhi 3)” was held in the
IIMC on November 23, 2021 to promote
Hindi language. Senior officers of more
than 64 Member Offices of the Govt. of
India participated in the meeting.
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PRESS COUNCIL OF INDIA

The Press Council of India is a statutory
quasi-judicial autonomous authority re-
established in the year 1979 under an Act of
Parliament, Press Council Act, 1978 with the
twofold objects of preserving the freedom of
the press and maintaining and improving the
standards of newspapers and news agencies
in India.

The Council being a body set up under an
Act of Parliament gets a part of its fund by way
of grants-in-aid from the Central Government,
after due appropriation by the Parliament,
as also it has its own funds by way of the
fee collected from newspapers on a graded
structure and other receipts.

For the financial year 2021-2022 the
Council has a total sanctioned budget as per
following:

i) BE-2021-22
i) RE-2021-22

: 2,000 Lakhs
1,570 Lakhs

Complaints before the Council

During April, 2021 to March, 2022, a
total of 1174 complaints were filed in the
Council. Of these, 672 matters were disposed
of during the period (including previous year
carried forwarded complaint) either by way of
adjudication or through summary disposal
by the Chairman on account of settlement by
the mediation of the Chairman or due to lack
of sufficient grounds for holding inquiries or
non-pursuance; withdrawal or on account of
matters having become sub-judice.

Annual Report 2021-22

Suo Moto Cognizance

The Council took suo-moto cognizance of
the incidents of violence against media persons
and threats to press freedom in the 17 cases.

National Press Day 2021

The National Press Day is celebrated
annually on November 16 as a symbol of a
free and responsible press in the country. This
year, the Seminar was held at Constitutional
Club, New D