




From the Hon’ble Minister of 
Information & Broadcasting





STAKEHOLDERS SPEAK

“The webinars have been very informa-
tive and built a lot of confidence with the 

industry.” 

Gourav Rakshit, COO, Viacom 18 
Digital

“I had a couple of questions listed down but 
the presentation has already answered those 

questions.” 

 Venky Mysore, CEO, Red Chillies 
Entertainment

“The webinar has answered all the queries, 
and the way they have been answered has 

been very open, very clear, and with a desire to 
move forward” 

Punit Misra, President-Content &  In-
ternational Business, Zee, and  Chair,  

FICCI Broadcast Committee

“A very big ‘thank you’ for this initiative which 
has given us confidence as well as clarity on 

the Digital Media Ethics Code” 

Kranti Gada, COO, Shemaroo  
Entertainment Ltd



Ms. Sushama Shiromanee, 
General Secretary (FMC),  Indian Motion 

Picture Producers  Association

“I am glad that the Rules call for self-certifica-
tion at the first level, and self-regulation at the 

second level.”

 Sam Balsara, 
Chairman, Madison World, and Former 

Chairperson, ASCI

“As a publisher, we take complete responsibil-
ity for the live stream (of news channels) on 

OTT platforms.”

Salil Kumar, 
CEO, TV Today

Dr. Bala Lakhendra, 
Associate Professor, Journalism and 

Mass Communication, Banaras Hindu University

“

“

“

“



Sarman Nagele, 
Founder and Editor, MP Post (Madhya Pradesh) 

Ananad Mishra, Navbharat 
(Maharshtra)

Rohit Jain, 
Managing Director South Asia, Lionsgate

“We have no questions as our doubts and 
questions have already been answered” 

Seema Gill, Executive Editor, 
Khabar fast News Channel

(Himachal Pradesh) 

“

“

“

“

“

“



Om Prakash, 
Journalist from Bihar

Aadvaith P. Chauhan, 
Nodal Officer, MDMA (Maharashtra) 

Prof. Sanjeev Bhanawat, 
Head and Professor, Centre for Mass 

Communication, University of Rajasthan

Prof. B.K. Ravi, 
Department of Communication,

                            Bangalore University

“Digital Media Ethics Code speaks of 
self-regulation and  self-classification of 

films (on digital media)” 

“

“

“

“

“

“



Dr Indu Kant Dixit, 
Correspodent, Press Trust of India (Uttar Pradesh) 

Mr. David Laitphlang, 
President, Shillong Press Club (Meghalaya) 

“Government of India should be more strict 
for implementation of the Code of Ethics to 

curb misinformation”

“

“
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KEY TAKEAWAYS, SUGGESTIONS & LEARNINGS

       With a multi-pronged campaign during the challenging times of 
COVID-19, the initiatives conducted for sensitization regarding the 
Digital Media Ethics Code under Information Technology (Interme-
diary Guidelines and Digital Media Ethics Code) Rules, 2021 led 
to pan-India awareness among the various stakeholders. The virtual 
interactive meetings played a significant role where a free-wheel-
ing discussion between the Ministry and representatives of digital 
media publishers led to knowledge sharing, even on aspects beyond 
the subject of IT Rules, 2021, and emergence of multiple ideas and 
suggestions on the broader digital media sector.

      Some of the inputs received from the various stakeholders have 
already been acted upon and implemented. These include :

Release of booklet on Frequently Asked Questions (FAQs) in 
multiple regional languages: The FAQs, earlier released in 
English and Hindi, have been made available in 12 regional 
languages.
Conducting virtual interactive meetings at regional level: Var-
ious regional level webinars have been conducted for interac-
tion with the stakeholders and reflection of regional perspec-
tives with respect to digital media.
Providing acknowledgements to the publishers who have 
furnished information to the Ministry: The publishers which 
have furnished information to the Ministry have been given 
acknowledgements in this regard.
Clarifying on the coverage of digital platforms of traditional 
news media (TV and newspaper) entities within the ambit of 
the Rules: The Ministry issued a comprehensive and reasoned 
clarification on this aspect on 10 June, 2021. 
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Responsiveness Towards Suggestions



Countering Fake News

    One of the main concerns raised during the webinars was the 
need for countering fake news. It was suggested that the publishers 
who regularly spread false and/or misleading information should 
be held accountable, and a mechanism for identification and re-
dressal of disinformation may be developed. In this regard, the 
stakeholders were made aware of the Fact Check Unit within the 
Press Information Bureau, along with the relevant provisions of the 
Digital Media Ethics Code. The participants also suggested that a 
campaign may be carried out by the Government for empowering 
the citizens with capabilities to identify and prevent spread of fake 
news.

Coordination with States/UTs

      Various participants and stakeholders expressed the need for 
greater coordination between the Government of India and the 
State Governments/UT Administrations on various aspects such 
as:

Recognition and accreditation of journalists working exclusively 
for digital news media organizations, with the State/UT Govern-
ments along with facilitation for access to media events;
State level policies for advertisements on digital media; and 

Protection of journalists working for digital news portals from 
frivolous FIRs and cases through greater awareness among local 
authorities about the three-tier grievance redressal mechanism 
established under the Rules.

      All suggestions of the participants were positively received 
and noted by the Ministry. The participants were informed that the 
Ministry welcomes all suggestions from the various stakeholders as 
well as the general public, and the same can be communicated on 
the email ids provided in the presentation. 
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DIGITAL MEDIA ETHICS CODE

      Under the Information Technology Act, 2000, Government of 
India notified the Information Technology (Intermediary Guidelines 
and Digital Media Ethics Code Rules) 2021 on 25th February, 2021. 
The Digital Media Ethics Code, contained in Part III of the Rules, 
pertains to digital news publishers and OTT platforms, and is admin-
istered by the Ministry of Information & Broadcasting (MIB).

      The Digital Media Ethics Code keeps the citizen at the heart 
of the institutional framework for publishers of news and current 
affairs content, and publishers of online curated content, on digital 
media. It provides for a Code of Ethics for digital media publish-
ers, and a three-tier grievance redressal framework for effective and 
time-bound redressal of grievances related to violation of the Code 
of Ethics. The Rules establish a soft touch co-regulatory architec-
ture with two levels of self-regulation by the publishers- Level-I 
being the publisher itself, and Level-II as the self-regulatory bodies 
to be constituted by the publishers. The residual grievances which 
remain unaddressed at the first two levels would be resolved by the 
oversight mechanism at Level-III. The Code also provides statutory 
recognition to digital media publishers through the provision related 
to the furnishing of information by the publishers. 

      Digital media being a relatively technical subject, with the pub-
lishers ranging from large multinational companies to small individ-
ual publishers, the Ministry considers hand-holding and sensitization 
of the diverse range of stakeholders to be of great importance for 
achieving the full potential of the various provisions under the Rules. 
Being a citizen-centric mechanism based on redressal of grievanc-
es, awareness among various stakeholders and citizens is crucial to 
empower the citizens to make informed choices about content, get 
their grievances redressed in definite time frame and protect children/
youth from obnoxious content as well as help to fight the menace of 
fake news on online/digital media.
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      The significance of creating awareness about the Digital 
Media Ethics Code was emphasised by the Hon’ble Minister of 
Information & Broadcasting from a time even before the noti-
fication of the Rules. The Parliamentary Standing Committee 
on Information Technology, in its 25th Report on the Demands 
for Grants (2021-22) of the Ministry of Information and Broad-
casting had also observed the need for an awareness campaign 
regarding the provisions related to digital news publishers and 
OTT platforms. The Secretary, I&B, played a pivotal role in 
conceptualizing and implementing the various efforts taken by 
the Ministry in this regard.
      Addressing a joint press conference on 25 February, 2021, the 
crucial task of making people aware about the Digital Media Ethics 
Code was led by the Hon’ble Minister of Information & Broadcast-
ing, and the Hon’ble Minister of Electronics & Information Tech-
nology. The press conference was live-telecast by DD News and 
various private news channels, while also being live web-casted on 
social media by the Press Information Bureau (PIB). 

      Infographics on various 
aspects of the Digital Media 
Ethics Code were released 
on social media by MyGov, 
PIB and media units of the 
Ministry of Information & 
Broadcasting. A two-page 
article highlighting various 
aspects of the Rules was 
published in New India Sa-
machar, the Government of 
India fortnightly published 
in 13 languages reaching 
physically to over 4 lakh re-
cipients, and through email 
to about 6.5 crore people.
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AWARENESS INITIATIVES



Representatives from the Ministry made presentations before the 
Hon’ble Members of Parliament on the various aspects of the Dig-
ital Media Ethics Code on 9 March, 2021. In the month of March, 
the emails were  sent to over 500 publishers regarding implemen-
tation of the Rules. An advertisement was also issued in major 
national and regional newspapers on 25 March, 2021. 

      The Hon’ble Minister of Information & Broadcasting held 
multiple interactions directly with the stakeholders. In this re-
gard, the Hon’ble Minister held a virtual conference attended by 
representatives of various OTT platforms including from Alt Ba-
laji, Hotstar, Amazon Prime, Netflix, Jio, Zee5, etc. on 4 March, 
2021. An interaction with representatives of Digital News Pub-
lishers Association (DNPA) was held on 11 March, 2021. The 
Hon’ble Minister also had an interaction with representatives of 
Producers Guild of India on 26 March, 2021 with representatives 
of Producers Guild of India on 26 March, 2021.
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    The Ministry has also published a booklet on the basic fea-
tures of the Digital Media Ethics Code, and one booklet on the 
Frequently Asked Questions (FAQs) related to the Rules. The 
FAQs have also been made available in Hindi, English, and 12 
regional languages. Both booklets have been made available on 
the website of the Ministry. 



    These initiatives were followed by a series of webinars con-
ducted by Shri Vikram Sahay, Joint Secretary (P&A), Ministry 
of Information & Broadcasting to reach out to the diverse stake-
holders, explain various aspects related to the Rules, and clari-
fy doubts, misconceptions, and misapprehensions related to the 
Digital Media Ethics Code.
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VIRTUAL INTERACTIVE WEBINARS

      With the goal of reaching out to even the smallest digital me-
dia publishers, including organizations run by single individuals, 
the Ministry organized a string of webinars beginning from the 
month of April, 2021. These virtual interactive meetings turned 
out to be the most significant initiatives conducted for the purpose 

of sensitization and 
awareness generation 
among the stakehold-
ers, clarifying their 
doubts and apprehen-
sions, and learning 
from their perspec-
tives with respect to 
fighting the menace of 
fake news and harm-
ful content. 

Organization & Participation

      The first webinar for 
engagement with digital 
media publishers April,
2020, and involved par-
ticipation of a range of 
diverse stakeholders in-
vited for the interaction 
by the regional office of 
the Press Information 
Bureau, Ahmedabad. 

Due to the disruption caused by the second wave of COVID-19 
during the months of April and May, the series of webinars planned 
by the Ministry was resumed in June. The Ministry, in collabora-
tion with the PIB, conducted seven regional level webinars 
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spanning across various States/UTs of the country. One national 
level webinar each was organised by industry bodies- CII and 
FICCI. The Ministry also participated in a knowledge sharing 
event at Gautam Buddha University, Greater Noida.

List of Webinars on Digital Media Ethics Code
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      The webinars, with an overall participation of close to 2,400 
stakeholders, were attended by a diverse group of participants. 
These included:

Representatives from OTT platforms including content 
managers;

Editors and management representatives from various na-
tional and regional media outlets;
Representatives from standalone digital news media publish-
ers;

Journalists and media persons;

Officials from Departments of Information & Public Rela-
tions of States/UTs;

Faculty and students of institutes of mass communication;

Representatives from associations of digital media publishers;

      Witnessing a very enthusiastic participation from small 
publishers, the webinars provided a unique opportunity for ex-
change of perspectives, knowledge and ideas between the in-
dustry, academia, and the Government. 

      The virtual interactive meetings were usually conducted in a 
two-phase format, beginning with a presentation on the various 
aspects of the Digital Media Ethics Code by a senior official of 
the Ministry of Information & Broadcasting, followed by Q&A 
session. 



09



Presentation by the Ministry

      The Ministry intended to make the publishers aware of the var-
ious aspects related to the Digital Media Ethics Code. Addition-
ally, the webinars sought to sensitize the stakeholders regarding 
their responsibilities with respect to the adherence to the Code of 
Ethics, time-bound redressal of grievances related to the violation 
of Code of Ethics; and furnishing of information to the Ministry 
in accordance with the provisions of the Rules. For this purpose, 
the Joint Secretary, Ministry of Information & Broadcasting made 
a presentation (approximately 25-30 minutes) at the beginning of 
the webinar. The presentation made during the various webinars 
is as under:
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Q & A SESSION

      After aquintaing the stakeholders and other participants with the 
Digital Media Ethics Code, all the webinars had a dedicated time-
slot for the Q&A session for clarification of doubts as well as pro-
viding the participants an opportunity to make open-minded sugges-
tions with respect to the implementation of the Rules.
      The Joint Secretary, Ministry of Information & Broadcasting, 
gave specific instructions to the moderators of each webinar that 
no question should be declined, and the participants should be 
given full opportunity to complete their question, clarification or 
suggestion without interruptions from the moderators. The live-
liness and vibrance of the Q&A session is evident in the fact that 
although the dedicated time slot for each Q&A session was 1 hour 
30 minutes, these sessions often went on for over two hours till 
there were no further questions, doubts and suggestions. 
     Some of the questions which were asked multiple times during 
the webinars, and responded to are as under:
Q1.     Who can be a Grievance Redressal Officer? Can a digital 
media publisher appoint anyone from outside as Grievance Re-
dressal Officer? Will it be enough for any employee of an online 
media/OTT platform to be nominated as Grievance Redressal 
Officer?
Ans.   Rule 11 provides that a publisher “shall appoint a Griev-
ance Redressal Officer based in India, who shall be responsible 
for the redressal of grievances received by him”. In this regard, 
the Grievance Redressal Officer may be appointed from within 
the publisher organisation. It is expected that the officer shall be 
responsible for handling grievances on behalf of the publisher. 
Therefore, even an existing employee, working in any capaci-
ty within the organization, can be nominated as the Grievance 
Redressal Officer. In case of digital publishers run by single in-
dividuals, the same individual can also perform the role of the 
Grievance Redressal Officer.



Ans.     The Ministry has received information from over 1,800 
digital media publishers, and acknowledged the receipt of infor-
mation through emails. For any particulars in the form that may 
be missing or require elaboration, the Ministry has also intimat-
ed the concerned publishers. Since many publishers are current-
ly in the process of forming self-regulating bodies, information 
regarding the same may be updated by the publisher in future.

Q2.      Will the information furnished by the publisher be 
rejected if the publisher fails to mention the details of the 
self-regulatory body?

Q3.      If a publisher has more than one news website, should 
the information be provided for all the news websites?
Ans.     Rule 18, of the Information Technology (Intermediary 
Guidelines and Digital Media Ethics Code) Rules, 2021 pro-
vides for furnishing of certain information by the publishers. If 
a publisher operates more than one news website, the publisher 
should furnish the information regarding all the websites in the 
applicable format separately.
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 Q4.     Can a publisher having multiple digital media websites/
platforms appoint common Grievance Redressal Officers for 
more than one website?

Ans.     An entity having more than one digital media websites/
platforms can appoint a common Grievance Redressal Officer 
for such websites/platforms.

Q5.    Is the content on OTT platforms which is not pro-
duced in India but made available in India covered under 
the Rules?
Ans.    The Digital Media Ethics Code applies to the publishers 
which operate in the territory of India, or conduct systematic 
business activity of making their content available in India. 

 Q6.     Will OTT platforms have to add descriptors for old 
films that have been classified by the Central Board of Film 
Certification (CBFC)?

Ans.    In respect of the films which have already been classified 
by the CBFC, the OTT platforms can use the classification rating 
as provided by CBFC, and modulate wherever considered nec-
essary with the five level classification. The OTT platforms may 
add content descriptors for such films to help the viewer make 
informed choices about the content that is made available by the 
OTT platform.
Q7.    Can the publishers club multiple grievances received 
pertaining to a specific content and redress them together?

Ans.    A publisher may receive multiple grievances related to a 
specific news or online curated content. In this regard, the publish-
er may club all grievances related to a specific content, which may 
be redressed together through a single decision by the publisher. 
Such a decision may be communicated to all the complainants.

Q8.     Where should the Grievance Redressal Officer send 
the monthly compliance report? 
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Ans.      As per the provisions of the rules, a publisher and a self-reg-
ulating body, shall make monthly disclosure of grievances received 
by it, and consequent action taken. The publisher should display 
such information publicly on its website or interface to ensure trans-
parency in the redressal of grievances. There is no requirement of 
sending the monthly compliance report to the Ministry.

Q9.      How can few online media/OTT in a state form a 
self-regulatory body ? 

Ans.      Publishers, or their associations, may in coordi-
nation among themselves establish self-regulating bodies 
as per the provisions of the rules. After constitution, the 
self-regulatory bodies shall register with the Ministry. 

Q10 .     What shall be the role of the OTT platform with re-
spect to grievances related to feeds of TV news channels on 
their platforms?

 Ans.   “Online curated content” as defined under the Rules 
specifically excludes “news and current affairs content”. When 
any news and current affairs content of a digital news publish-
er is transmitted on an OTT platform, such content would be 
outside the regulatory responsibility of that platform. However, 
if the OTT platform receives a grievance related to such news 
and current affairs content, it may transfer the same to the con-
cerned publisher of that content. This position has also been 
clarified through a clarification issued on 10 June, 2021, and is 
available on the website of the Ministry.

Q11.      Where to register complaints against any fake news 
published on any digital media platform?

Ans.     The digital news publishers are required to establish 
a grievance redressal mechanism, and appoint a Grievance 
Officer based in India. The publisher shall also display the 
contact details related to its grievance redressal mechanism 
and the name and contact details of its Grievance Officer at 
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an appropriate place on its website or interface. The griev-
ances related to fake news published on any digital news 
publisher may be submitted to the Grievance Redressal Of-
ficer of the concerned publisher. 

Q12.    Does the livestream of news channels or live 
sporting events on OTT platforms need to be classified 
into age-based categories?
 Ans.      The Rules provide separate guidelines under the Code 
of Ethics with respect to news and current affairs content, and 
online curated content. The requirement for age-based classifi-
cation of content is only applicable for the online curated con-
tent. The livestream of news channels or sports on OTT plat-
forms need not be classified into age-based categories.
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Ministry of Information & Broadcasting,
Government of India

Dr. Rajendra Prasad Road
Shastri Bhawan

New Delhi- 110001 

For more information visit: https:/ /mib.gov.in/


